
 
1D  ocumento completo relativo al sondaggio

(in ottemperanza all’art. 5 del Regolamento in materia di pubblicazione e diffusione dei sondaggi sui mezzi di comunicazione di 
massa approvato dall’Autorità per le garanzie nelle comunicazioni con delibera n. 256/10/CSP,  pubblicata su GU n. 301 del 

27/12/2010) 
 
 
1.TITOLO DEL SONDAGGIO 
 
 
 
 
 
 
 
2. SOGGETTO CHE HA REALIZZATO IL SONDAGGIO  
 
 
 
 
 
 
 
3. SOGGETTO COMMITTENTE  
 
 
 
 
 
 
 
4. SOGGETTO ACQUIRENTE  
 
 
 
 
 
 
 
5. DATA O PERIODO IN CUI È STATO REALIZZATO IL SONDAGGIO  
 
 
 
 
 

1 Tutti i campi sono obbligatori. 
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 (pubblicato sul quotidiano/periodico  cartaceo e/o elettronico, diffuso sull’emittente radiofonica, televisiva o sul 
sito web)  

. MEZZO/MEZZI DI COMUNICAZIONE DI MASSA SUL/SUI QUALE/QUALI È PUBBLICATO O DIFFUSO 
IL SONDAGGIO

 
 
 
 
 
 
 
7. DATA DI PUBBLICAZIONE O DIFFUSIONE 
 
 
 
 
 
 
 
8. TEMI/FENOMENI OGGETTO DEL SONDAGGIO (economia, società, attualità, costume, marketing, salute, etica, 
ambiente etc.) 
 
 
 
 
 
 
 
9. POPOLAZIONE DI RIFERIMENTO 
 
 
 
 
 
 
 
10. ESTENSIONE TERRITORIALE DEL SONDAGGIO3 
 
 
 
 
 
 
 

 
 

2 Fatti salvi i casi di esclusione di cui all’articolo 2 comma 3 del Regolamento. 
3 Nel definire l’estensione territoriale del sondaggio è possibile scegliere tra due opzioni, la prima con l’elenco dei comuni oggetto 
della rilevazione, la seconda con il numero dei comuni suddiviso per area geografica. 

 

 

 

 

 



10.1.COMUNI DI RILEVAZIONE 4

 
 

Opzione a). Elenco dei Comuni 
 
 
  

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

 

4 Inserire, nella casella di testo, l’elenco dei comuni in formato tabella. 

 



Opzione b). Numero di comuni5

 
  

Comuni Nord Ovest Nord Est Centro Sud e Isole Totale 
fino a 5mila abitanti           
più di 5mila abitanti           

fino a 10mila abitanti           
tra 10mila e 100mila abitanti           
più di 100mila abitanti           
Totale           

 
11. METODO DI CAMPIONAMENTO (inclusa l’indicazione se trattasi di campionamento probabilistico o non probabilistico, 
del panel e l’eventuale ponderazione) 
 
 
 
 
 
 
 
12. RAPPRESENTATIVITÀ DEL CAMPIONE INCLUSA L’INDICAZIONE DEL MARGINE DI ERRORE 
 
 
 
 
 
 
 
13. METODO DI RACCOLTA DELLE INFORMAZIONI 
 
 
 
 
 
 
 
 
 
 
 

5 La suddivisione geografica delle Regioni segue la ripartizione dell’ Istat:    
 Nord Ovest: Piemonte, Valle d'Aosta, Lombardia, Liguria  
 Nord Est: Bolzano-Bozen, Trento, Veneto,  Friuli Venezia Giulia, Emilia  Romagna  
 Centro: Toscana, Umbria, Marche, Lazio  
 Sud e Isole: Abruzzo, Molise, Campania, Puglia, Basilicata, Calabria, Sicilia, Sardegna 

 

 

 

 



14. CONSISTENZA NUMERICA DEL CAMPIONE DI INTERVISTATI, NUMERO DEI NON RISPONDENTI E 
DELLE SOSTITUZIONI EFFETTUATE; 
 
Non reperibili                      cifra ……………..  % …………… 
Rifiuti                      cifra ……………..  % …………… 
Sostituzioni                     cifra ..……………          % .................. 
Totale interviste effettuate    cifra ……………..          % …………… 
 
 
15. TESTO INTEGRALE DI TUTTE LE DOMANDE 6 
(Testo delle domande e percentuale delle persone che hanno risposto a ciascuna domanda) 
 
 

6 Inserire, nella casella di testo, l’elenco di tutte le domande. 
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	9 POPOLAZIONE DI RIFERIMENTO: Donne, tra i 16 e i 64 anni, user di prodotti per skin cleansing
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	12 RAPPRESENTATIVITÀ DEL CAMPIONE INCLUSA LINDICAZIONE DEL MARGINE DI ERRORE: campione rappresentativo delle donne users di categoria 16+ per età e area geograficacon errore campionario del 2.9%
	13 METODO DI RACCOLTA DELLE INFORMAZIONI: CAWI (Computer Assisted Web Interview)
	9 TEMI/FENOMENI: Brand Equity e salute delle marche nel mercato italiano
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	11 METODO DI CAMPIONAMENTO: Campionamento probabilistico donne 16+ su panel online, rappresentativo per sesso, età e area geografica. 
	Sostituzioni: 
	% Sostituzioni: 
	Totale: 1125
	% Totale: 92
	Testo integrale: GDPRBefore the survey starts, Kantar would like to reassure you that your cooperation is completely voluntary and all feedback you provide will remain strictly confidential.  In line with data protection laws, the results will only be used for research purposes and any personal information will be deleted once no longer needed. Please indicate if you are willing to continue with your participation. Yes - I agree (CONTINUE)No - I do not agree (CLOSE)SEX – base 100%COREASK ALLWhat best describes your gender? (randomise M/F)MaleFemaleNon-binary or gender fluid (FIXED)I prefer to self-identify (FIXED)Prefer not to answer (FIXED)AGE – base 100%COREASK ALLPlease type in your age.TYPE INSHOW BOX.  LIMIT TO 2 DIGITS.  CLOSE IF NOT IN SAMPLE AGE RANGE.  IF IN SAMPLE AGE RANGE SKIP TO OCCUPATION.CHIEF SHOPPER – base 100%COREASK ALLHow often do you personally select the items to buy from supermarkets and shops for your household?Almost all the time Half or more than half the time Less than half the time HPC1 – base 100%COREASK ALLWhich of these products do you use nowadays and make the decision about which brands you use? SEE INPUTS FOR GLOBAL LIST. THERE ARE TWO SEPARATE LISTS FOR EACH SUPER CATEGORY.SHOW ONLY RELEVANT SUPER CATEGORY LISTSNone of these – DO NOT RANDOMISE.RANDOMISE.BD1 – base 100%COREASK ALLChoose what applies to you most when CHOOSING CATEGORY.I’d only ever consider one brandI’d choose between several brands, regardless of the price  I’d consider most brands and go for the one with the best price  ONE CODE ONLY.BD2 – base 100%COREASK ALLIs that because…It’s always at the best price?You have a particular preference for the brand itself?ONE CODE ONLY.Q1 – base 100%COREASK ALL. ASK FOR ALL CATEGORIES EXCEPT HOUSEHOLD/TOILET CLEANERSWhat brands of +CATEGORY+ have you seen or heard of?Please type in as many as you can think of below, using a separate box for each brand.Type in the first brand, then select the next box down for the next brand and type in, and so on.  Please do not worry about spelling.  When you have finished, select ‘>’ RECORD FIRST MENTION & OTHER MENTIONS SEPARATELY STANDARD MAXIMUM OF 8 BOXES.Q2a   – base 100%(UBE2)COREPlease select all the brands of CATEGORY you have ever heard of, even if you’re not very familiar with them.• Please include any you may have typed in at the previous questions.Selected brands show up in a green rectangle - if you make a mistake, simply press the same brand again and the green rectangle should disappear. RANDOMISED LIST OF BRANDS – SHOWN AS LOGOSNever heard of any of these ~ SKIP TO Q7aQ2c   – base 100%(UBE4)COREASK FOR ALL CATEGORIES EXCEPT HHTCPlease select all the brands of CATEGORY you have ever BOUGHT/USED.SHOW BRANDS FROM LIST ABOVE HEARD OF AT Q2a Never used any of these ~ SKIP TO Q3Q2e   – base 100%(UBE5)COREASK ALLPlease select all the brands of CATEGORY you BUY/USE nowadays.SHOW BRANDS EVER USED AT Q2c.  IF NONE SKIP TO Q3Don’t use any of these nowadaysQ2g  – base 100%(UBE7)COREASK ALLPlease select the brand you USE/BUY most often.SHOW BRANDS AT USE NOWADAYS AT Q2e.  IF NONE SKIP TO Q3 Don’t buy/use any of these most oftenBOUGHT LASTBE2B– base 100%ASK ALLCORE Which of these brands did you BUY last? SHOW BRANDS CODED AT Q2C AS CLICKABLE IMAGES IN SAME ORDER AS Q2CNone of theseMULTICODE POSSIBLEQ3 – base 100%CORE(BE7) ASK ALL. ASK Q3 FOR ALL BRANDS LISTED FOR BHC IN INPUTS AND HEARD OF AT Q2aIF NONE OR ONLY ONE OF THESE BRANDS HEARD OF, SKIP TO Q7a.How likely are you to consider choosing each of these brands the next time you buy CATEGORY?Drag and drop each brand into the appropriate box below.  Please place all brands in a box before continuing.The only brand I would considerOne of 2 or 3 brands I’d considerOne of several brands I’d considerA brand I might considerA brand I would not considerMAX 12 BRANDS TO A SCREEN. IF MORE THAN 12 BRANDS THEY WILL BE SHOWN OVER 2 SCREENSSCALE QUESTIONSAFFINITYBE6 – base 100%CORE ASK ALL. ASK BE6 FOR ALL BRANDS LISTED FOR BHC IN INPUTS AND HEARD OF AT Q2a How do you feel about each brand?Drag each brand onto the scale.  You can place the brands anywhere, depending on how strongly you feel.SHOW BRANDS AWARE OF AT Q2a IN SAME ORDER AS Q2aX-5 -4 -3 -2 -1 0 +1 +2 +3 +4 ♥+5I Hate it     Neutral     I Love itUNIQUE BP1 – base 100%CORE ASK ALL. ASK BP1  FOR ALL BRANDS LISTED FOR BHC IN INPUTS AND HEARD OF AT Q2a.Drag each brand onto the scale to show how different it seems to other brands of CATEGORY.0 1 2 3 4 5 6 7 8 9 10Exactly the same          Very differentBP2 – base 100%CORE  ASK ALL. ASK BP2 FOR ALL BRANDS LISTED FOR BHC IN INPUTS AND HEARD OF AT Q2a.Drag each brand onto the scale to show how well each brand delivers the main things you need from CATEGORY.0 1 2 3 4 5 6 7 8 9 10Doesn’t meet your needs at all          Meets your needs very wellBP3 – base 100%CORE ASK ALL. ASK BP3 FOR ALL BRANDS LISTED FOR BHC IN INPUTS AND HEARD OF AT Q2a.Drag each brand onto the scale to show how much it sets trends.Set trends means brands that lead the way in their category, this could be by having new and different ideas or products.0 1 2 3 4 5 6 7 8 9 10Follows others          Sets the trendsBP5 – base 100%CORE ASK ALL. ASK BP5 FOR ALL BRANDS LISTED FOR BHC IN INPUTS AND HEARD OF AT Q2aDrag each brand onto the scale to show how much you think it costs.0 1 2 3 4 5 6 7 8 9 10Costs the least          Costs the mostBP6 – base 100%CORE ASK ALL. ASK BP6 FOR ALL BRANDS LISTED FOR BHC IN INPUTS AND HEARD OF AT Q2a.Drag each brand to the statement that best describes how much you think the brand is worth.   You can place more than one brand in each box or leave it emptyWorth less than it costs Worth what it costs Worth more than it costsBRAND IMAGEHere are some more statements about the same brands.  We are still interested in your impressions of these brands whether or not you’ve tried them yourself.Q6   – base 100%UPOS2COREASK ALLFIRST STATEMENT:  Which of these brands do you think ................ ?  Please select all the brands you think this applies to.SUBSEQUENT STATEMENTS:  And which do you think…..……..?  Please select all the brands you think this applies to.MANDATORY ATTRIBUTE FOR ALL STUDIES: Have a more attractive packaging than other brandsSHOW STATEMENTS FOR CATEGORY FROM QUESTIONNAIRE DATABASE SHOW BRANDS SHOWN AT Q3aNone of theseDon’t knowSHOW AS DYNAMIC GRID.  RANDOMISE STATEMENTS.RANDOMISE BRANDS THEN RETAIN SAME BRAND ORDER FOR ALL STATEMENTS.  SHOW BRANDS AS LOGOSSLP – base 100%COREASK ALLSome brands honestly believe that their job is to do more than make profit; they have a purpose which goes beyond that of only making money. They try to improve society with the way they produce their products and services, and the way they do business.With that in mind, which of these brands makes a positive difference to society? SLPAT – base 100%SLP ATTRIBUTE GRID  COREASK ALLSHOW SAME BRANDS SHOWN AT QSLPWhich of these brands…..? Prompt MAXIMUM 7 SLP category agnostic attributesBehaves responsibly toward the environment (*)Behave in a socially responsible wayHave packaging that can be Recycled Or Reused Or RefilledAre cruelty freeCelebrates all cultures and ethnicitiesAre transparent about ingredients and how it’s madeAre brands with heritageONLY SHOW BRANDS HEARD OF, PLUSNone of theseDon’t Know COMMUNICATION AWARENESQ7a – base 100%COREASK ALLHave you seen, heard or read anything about these brands anywhere recently?Please answer yes or no for each.YesNoRANDOMISE BRANDS.SHOW BRANDS AS TEXT.IF NONE CODED YES SKIP TO NEXT APPROPRIATE MODULE.RANDOMISE MEDIA TYPES BUT KEEP SAME ORDER FOR EACH BRAND FOR THIS QUESTION.ASK ALLCORE MEDIA TYPESQ7b – base 100%(COM19)COREASK ALLWhere have you seen, heard or read anything about…. (BRAND) recently?Please answer yes or no for each.SHOW MEDIA TYPES LISTED AT Q7aSomewhere elseYesNoONE BRAND PER SCREEN.RANDOMISE BRANDS.CLASSIFICATIONRELIGION – base 100%OPTIONAL ASK ALL RESPONDENTS IN ALL MARKETS AS CORE CLASSIFICATION EXCEPT LATAM REGION OR IF LOCAL CMI HAVE PROVIDED SUFFICIENT APPROVAL NOT TO ASK THIS QUESTION Please select your religion INSERT GLOBAL LIST PLUS LOCAL RELIGIONS+ No religion+ Other not shown here+ Do not wish to answerQINT3 – base 100%In the last 12 months, which of the following have you done?                                Yes         NoBought CATEGORY on-line                 Looked for information about CATEGORY oine                    ìEND SCREEN:This interview has now finished.  Thank you for taking part in this study.  You can access Kantar's website for additional information on the data privacy policy, how to contact the data protection officer or request removal of your personal information.END SCREENYou have completed the survey.  Thank you for your time.Click ‘Submit’ to finish.SUBMIT
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