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PLATFORMS’ REVENUES PLATFORMS VS TLC&MEDIA
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                     Platforms’ total 
                    revenues

(EUR billions - 2018)

115.3
28.2

(2017-2018)

+17% +3%

(revenue % outside the domestic continent)

46%
15%

(EUR millions - 2018)

0.66 0.43

Change in average revenues per employee
(2017-2018)

+3.0% -0.5%
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EBITGross margin without 
R&D expenditure

Gross
margin
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Profitability (2018)



PLATFORMS & COMPETITIVE DEVELOPMENT 
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Cloud (IaaS)
Revenues - 2018

Vocal assistance
Smart speaker number - 2019 

Device (mobile)
Revenues - 2018

Operating systems (desktop)
Page views - Nov-2018/Oct-2019

Operating systems (mobile)
Page views - Nov-2018/Oct-2019

Browser
Page views - Nov-2018/Oct-2019

Online advertising
Revenues - 2018

E-commerce
Revenues

App store (mobile)
Revenues (Android e iOS) - Jun-2019

Audio-visual content (VoD)
Revenues - 2018

Rank

EUR billions - 2018
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DATA ECONOMICS
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his/her own data

Advertisers reach 
a specific
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(advertising revenue per user)
EUR - 2018
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Data exchange between users and platforms
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€10

€21 €11

Free services ARPU
(advertising revenues per user - 2018)

SEARCH

SOCIAL NETWORK

ENTERTAINMENT (VIDEO)

ARPU (Average Revenue Per User) provides a measure of the value
attached to the (personalized) targeted advertising contacts of the platform

ARPU GDP per capita

Asia-Pacific

Asia-Pacific

Free services ARPU by geographical area


