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ECONOMIC INDICATORS
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PLATFORMS & COMPETITIVE DEVELOPMENT

Global shares by activities
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DATA ECONOMICS

AGCOM
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(advertising revenues per user - 2018)

ARPU (Average Revenue Per User) provides a measure of the value
attached to the (personalized) targeted advertising contacts of the platform

SEARCH

SOCIAL NETWORK
@Q@
VYA
|i> :
ENTERTAINMENT (VIDEO)

"\;«3 https://bit.ly/392V1XM

Free services ARPU by geographical area
(advertising revenue per user)
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