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1.1 FIXED NETWORK: TOTAL LINES () =
MARKET SHARES (%)

Distribution (%) Total
DECEMBER 2021
Dec.-2017 72.1 28 20.65
Dec.-2018 57.8 CET NN 3 20.34 50
43.2
Dec.-2019 46.9 40.0 6.4 19.64
40
Dec.-2020 35.9 46.9 9.4 19.77
Last four Mar.-2020 33.1 48.2 10.6 19.91 30
quarter
Jun.-2021 309 49.4 11.4 19.91
20
Sep.-2021 29.1 50.2 12.3 19.94 16.1 14.4 14.0
w
_ c Q C
Dec.-2021 271 51.1 13.3 19.99 10 % é _,g c % 6.2
- - - s 3 o = % 31 029 ¢
= © = o)
Copper FWA FTTC FTTH o IR~ - = — = ©
(Fixed Wireless Access) (Fiber to the Cabinet) (Fiber to the Home)
| o * = |
Distribution o O °
Total lines (no. of lines) (A %) (A 2020-2021) @ 4
percentage points +04 04 +0. -0.4 +0.2
Quarterly change
(Sep. 2021 - Dec. 2021) +57 K accesses +0.3 * Copper: -8.8 * Differences vs. Dec. 2020

(percentage points)

FWA:  +42 AN

Annual change
(Dec. 2020 - Dec. 2021) +228 K accesses +1.2 *

FITC:  +39 AN

4-Year change
(Dec. 2017 — Dec. 2021) -657K accesses 32 FTTH:  +07 AN

K = thousuand Note: Due to changes in firms’ accounting methods and methodological refinements introduced by the Authority, the total number of fixed lines is not directly comparable with previous versions m



1.2 FIXED NETWORK: BROADBAND AND ULTRABROADBAND LINES
MARKET SHARES (%)

Millions of lines Total DECEMBER 2021
Dec.-2017 16.58
50
Dec.-2018 1715 DSLlines 41.4
Dec.-2019

Dec.-2020

Last four Mar.-2020

Vodafone
Fastweb

Quarterly change Annual change
(Sep. 2021 - Dec. 2021) (Dec. 2020 — Dec. 2021)

. 17.60 . 40
]
] 18.18
I 30
. 18.43 )
quarters I Other 1
Jun.-2021 , 1852 1 hnologies 20 6.7 147 141
]
I
Dec.-2021 , 18.69 > :
= .
0 N
0 5 10 15 20

:

4 +01 -04 +02 -03

-06 +03 -
Other

Total lines Total lines DSL lines technologies

4 $ * * Differences vs. Dec. 2020

(percentage points)

+62 K +508 K -1.401 M +1.910 M
lines lines lines lines
(+0.3%) (+2.8 %) (-25.5%) (+15.1%)

K = thousuand
M = million




1.3: FIXED LINES: BROADBAND LINES BY TYPE OF CUSTOMER AND OPERATORS

DECEMBER 2021
RESIDENTIAL CUSTOMERS
Total lines: 15.863 million lines

50
41.2 by operator (%)
40

30

20

10

Vodafone
Wind Tre

TIM

50

40

30

20

10

BUSINESS CUSTOMERS
Total lines: 2.824 million lines

42.2
17.5
2
3 RS o — %
= © © e )
= H E =12 309 £
= L > g N O

N
(h)]

21.3% 16.0%

by marketed speed classes (%)

l

up to 30 Mbps < greater than
30 Mbps Mbps 100 Mbps
< 100 Mbps

up to 30 Mbps < greater than
30 Mbps Mbps 100 Mbps
< 100 Mbps
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1.4 FIXED NETWORK: BROADBAND AND ULTRABROADBAND LINES BY TECHNOLOGY AND OPERATORS

DECEMBER 2021

DSL

Total lines: 4.10 million accesses

Annual change
(Dec. 2020 — Dec. 2021)

-25.5% W

FWA

Total lines: 1.70 million access

Annual change
(Dec. 2020 — Dec. 2021)

+10.7% AN

FTTC FTTH

Total lines: 10.22 million access Total lines: 2.65 million access

Annual change
(Dec. 2020 — Dec. 2021)

+433% AN

Annual change
(Dec. 2020 — Dec. 2021)

+102% AN

62.2
43.3
36.1 34
24.3
. . 229 220 20.5
9
21245405 510.1 o £ 1265 o3 S N H E
Bl “mm "mm .. O o ©57%.. @ T QO =
z d H E BEEEEEAEE Bl B CeSrips s S 4 N H B §48 055
v v a
@:.::. 0,08, .o¢ oI
-1.0 -08 -09 -12 -0.1 -0.7 +43 -0.6 -16 . 10 +06 03 +23

Note: elaborations based on data provided by companies in the context of the preparation of European reporting A few thousand lines allocated by the companies in the categories "Other non-NGA" and "Other NGA" are excluded from the analysis..

Differences vs. Dec. 2020
(percentage points)




1.5 FIXED NETWORK: DAILY DATA TRAFFIC (download + upload) (1/2)

Petabyte (PB)

®

DAILY TOTAL AVERAGE TRAFFIC

150 1416 1364
1354 1304 ’

1254 1

100 s 84,
‘ 93.9
87.9 g57
74.1
69.0 69.8 69.5
s 070 65.0 683 664 (36
—6—2019 —6—2020 ——2021
0
Jan. Feb. Mar. Avr. May Jun. Jul. Aug. Sep.

Yeraly average values comparison

(Jan.- Dec. 2019) ———— (Jan.- Dec. 2020) — (Jan.- Dec. 2021)

1362 1391

250

130.6 130.6

78.8
718 75.1

Oct. Nov. Dec.

Quarterly comparison
(change in %)

69.8 PB AN+498%  1046PB AN+19.3% 124.8 PB
| > AN+78.7%
YoY Whole period
2019/2020  2020/2021 2019/2021
January - March +43.4 +41.7 +103.1
Avril - June +56.5 +11.9 +75.1
July — September +33.6 +21.9 +62.9
October - December +63.9 +6.7 +74.9

Giga byte (GB)

®

DAILY AVERAGE TRAFFIC PER BROADBAND LINE

10

——2019 —6—2020 —e— 2021

Jan. Feb. Mar. Avr. May Jun. Jul.

Yearly average values comparison

Aug. Sep.

Oct. Nov. Dec.

(Jan.- Dec. 2019) ———— (Jan.- Dec. 2020)— (Jan.- Dec. 2021)

42 GB AN +45.6% 6.2 GB

AN +14.9% 7.1GB

> AN+67.3%

Quarterly comparison
(change in %)

YoY Whole period
2019/2020  2020/2021 2019/2021
January - March +39.3 +36.3 +89.8
Avril - June +51.8 +7.5 +63.1
July — September +30.4 +17.0 +52.6
October - December +59.3 +3.4 +64.8




1.6 FIXED NETWORK: DATA TRAFFIC IN DOWNLOAD AND UPLOAD (2/2)

Zettabyte (ZB)

©

January - March

10.69

12

Avril - June

9.64
8.97
8 8.54
738
4

DOWNLOAD

October - December

10.68

July - September

9.7

20719 w2020 m2021

Yearly average values comparison

(Jan.- Dec. 2019) ————— (Jan.- Dec. 2020) —»

(Jan.- Dec. 2021)

22.40 ZB AN+487%  3331ZB AN+20.0% 39.98 7B
' > AN+78.5%
Quarterly comparison
(change in %)
YoY Whole period
2019/2020  2020/2021 2019/2021

January - March +453 +39.4 +102.6

Avril - June +54.8 +12.8 +74.6

July — September +340 +21.5 +62.8

October - December +59.4 +10.0 +75.3

ZLettabyte (ZB)

®

UPLOAD
January - March Avril - June July -
4
2
1.20 107
1.08
0.86
0

September

0.96

2079 m2020 w2021

Yearly average values comparison
(Jan.- Dec. 2019)

5y >

October - December

1.1

— (Jan.- Dec. 2020) —» (Jan.- Dec. 2021)

2.497B AN +63.5% 408ZB AN+7.7% 43978
' > AN+76.1%
Quarterly comparison
(change in %)
YoY Whole period
2019/2020 2020/2021 2019/2021
January - March +42.1 +39.9 +98.9
Avril - June +71.5 -0.6 +70.5
July — September +29.4 +26.2 +63.5
October - December +105.2 -16.6 +71.8




1.7 MOBILE NETWORK: TOTAL SUBSCRIBERS

Sim human

Millions of lines

Dec.-2017
Dec.-2018
Dec.-2019

Dec.-2020

Last four Mar.-2020
quarters
Jun.-2021
Sep.-2021

Dec.-2021

Sim M2M* Total

100.2
103.6
103.9
104.0
104.4
105.2
105.8
106.2

80 100

(*) Note: Machine-to-Machine sims are based on the technologies that enable devices and sensors or “things”
(within the 1oT) to communicate with each other and with other Internet-enabled devices and systems

Quarterly change
(Sep. 2021 — Dec. 2021)

(no of sim (A %)
in thousand)

Total sim cards: +356 $ +0.3
Sim human: +127 $ +0.2
Sim M2M: 229 AN 418

Annual change
(Dec. 2020 — Dec. 2021)

(no of sim (A %)
in thousand)

2223 AN o
487 AN 106

#1736 AN +66

Note: the data collected on TIM and Vodafone include the lines of the subsidiaries, respectively Kena mobile and VEI (which offers

mobile telephony services called .ho)

MARKET SHARES (%)

DECEMBER 2021
5 287 284 Sim: total
24.5
20 n
2 2
I 5 £
10 q B 80> =4,
© So) 942 o
pS 3 = 3 2 =
= H H E a’ S
Y ¥ ¥ by
é) ‘ ‘ ‘ Differences vs. Dec. 2020
-03 -0.5 = (percentage points)
0 265 555 Sim: human*
= 2341
(*) Note: sim human refers to
20 . ; .
n sim (voice and data or only voice
Q2 (@) or data) used by individual,
© 10.9 © % excluding M2M sim cards
= kS =56 <
BE B H B H E
0 = S — P > = a (@)
. | —
6 Differences vs. Dec. 2020
- (percentage points)

|
o
~




1.8 MOBILE NETWORK: SUBSCRIBERS BY TYPE OF CUSTOMER (sim human)

Distribution (%)

Dec.-2017

Dec.-2018

Dec.-2019

Dec.-2020

Dec.-2021

Total
(millions of sims)

Residential
| ]

Business

Annual change
(Dec. 2020 — Dec. 2021)

(no of sim
in thousand)

+487 $ +0.6

Residential sim card: +169 $ +0.2

(A %)

Total human sim cards:

Business sim cards: +318 $ +3.2

4-Year change
(Dec. 2017 — Dec. 2021)

(no of sim
in thousand)

5754 N -69
6178 W 83

+424 A 444

(A %)

40

20

MARKET SHARES (%)

DECEMBER 2021
27.2
23.6

125%
Q o)
O >
© (O]
8 2 I
= = L

o
o
Other MVNOs

©
N

v

|_

2 >

= =
N

3@,

+

G»

Residential

Differences vs. Dec. 2020
(percentage points)

40

30

20

10

N
)
Other MVNOs

Vodafone
Wind Tre
Poste Mobile

TIM

>
<
Hq.

+
o
O
1
S
\‘
1
o
—
1
o
—_—

Business

Differences vs. Dec. 2020
(percentage points)




1.9 MOBILE NETWORK: SUBSCRIBERS BY TYPE OF CONTRACT

Distribution (%)

Total
(millions of sims)

Dec.-2017
Prepaid
Dec.-2018
[
Dec.-2019
Postpaid
D
Dec.-2020
Dec.-2021
0 25 50 75 100
Annual change 4-Year change
(Dec. 2020 - Dec. 2027) (Dec. 2017 — Dec. 2021)
(no of sim o (no of sim o
in thousand) (&%) in thousand) (&%)
Total human sim cards: +487 AN +06 -5,754 b -6.9
Prepaid sim cards: 11351 AN +20 2451 W 34
Postpaid sim cards: -864 * -8.9 -3,303 * -27.3

23.1
20
(]
10 1=
_8 >
. = =
N

MARKET SHARES (%)

DECEMBER 2021
40
30 271

Vodafone

N
N
[liad
-
N
w
Poste Mobile
o
w

Other MVNOs
o
-—

»

Prepaid

Differences vs. Dec. 2020
(percentage points)

40
30
20
()
< w
10 - O
S S < 28
= > = T
O
+0,3

Postpaid

Differences vs. Dec. 2020
(percentage points)




1.10 MOBILE NETWORK: DAILY DATA TRAFFIC (download + upload) (1/2)

Petabyte (PB)

©

30

15

DAILY TOTAL AVERAGE TRAFFIC

280 574 i

26.4 26.6

250 248 246

239

221

21.0

228 230 193 199

18.0 185

97 1702 106

——2019 —6—2020 —e— 2021

Jan. Feb. Mar. Avr. May Jun. Jul. Aug. Sep. Oct. Nov. Dec

Yearly average values comparison

(Jan.- Dec. 2019) ——— (Jan.- Dec. 2020) — (Jan.- Dec. 2021)

12.4PB AN+565%  194PB  AN+32.4% 25.7PB

' > AN +107.2%
Quarterly comparison
(change in %)

YoY Whole period
2019/2020  2020/2021 2019/2021

January - March +65.0 +40.3 +131.6

Avril - June +63.6 +30.1 +112.9

July — September +48.0 +35.0 +99.8

October - December +53.0 +25.9 +92.6

Gigabyte (GB)

®

0.45

0.30

0.15

0.00

DAILY AVERAGE TRAFFIC PER SIM «HUMAN»

038 (37 037 038

0.36 0.36

0.34 0.34 0.33
0.32

031 031

0.20 0.19

o7, 018 078 |08 | 019
012 013 074 014 0.5 0.16

——2019 —6—2020 —e—2021

Jan. Feb. Mar. Avr. May Jun. Jul. Aug. Sep. Oct. Nov. Dec.

Yearly average values comparison

(Jan.- Dec. 2019) ————— (Jan.- Dec. 2020) — (Jan.- Dec. 2021)

0.16 GB AN\ +62.8% 026GB  AN+32.8% 0.35GB
' > AN+116.3%
Quarterly comparison
(change in %)
YoY Whole period
2019/2020 2020/2021 2019/2021

January - March +72.4 +42.5 +145.6

Avril - June +71.3 +31.0 +124.4

July — September +54.0 +35.0 +108.0

October - December +57.5 +24.9 +96.7




1.11 MOBILE NETWORK: DATA TRAFFIC IN DOWNLOAD AND UPLOAD (2/2)
DOWNLOAD

January - March Avril - June

3.0

1.89
| i
0.0

Zettabyte (ZB)

July - September

2.26
1.99
i 1.75

2079 m2020 m2021

Yeraly average values comparison
(Jan.- Dec. 2019)

®

— (Jan.- Dec. 2020) —>

October - December

2.26

(Jan.- Dec. 2021)

4.047B A\+56.4% 63278 AN +33.0% 8.40 ZB
' > AN +108.0%
Quarterly comparison
(change in %)
YoY Whole period
2019/2020 2020/2021 2019/2021

January - March +67.1 +38.7 +131.7

Avril - June +61.7 +32.7 +114.5

July — September +48.6 +354 +101.2

October - December +52.2 +26.8 +93.0

UPLOAD
50 January - March Avril - June July -
™
=
[} 0.25
= 0.18 0.18
Q
i
© 0.17
N
0.00

September

0.20

2019 m2020 m2021

Yearly average values comparison
(Jan.- Dec. 2019)

®

7y >

October - December

0.20

0.17

— (Jan.- Dec. 2020) —» (Jan.- Dec. 2021)

0.38ZB AN+62.0%  0.62ZB AN +223% 0.75ZB
' > AN+98.1%
Quarterly comparison
(change in %)
YoY Whole period
2019/2020 2020/2021 2019/2021
January - March +64.4 +40.1 +130.6
Avril - June +83.3 +7.3 +96.6
July — September +41.7 +30.3 +84.7
October - December +61.8 +16.4 +88.3




1.13 MOBILE NETWORK: NUMBER PORTABILITY

In one year (Dec. 2020 — Dec. 2021), there have been
9.9 million of Mobile Number Portability (MNP) operations

Mobility index Totale lines
(%) (cumulative value of number

portability operations)

23.80——| Dec.-2017

29.4@ Dec.-2018
30.6@ Dec.-2019
40.8@ Dec.-2020
359 @ Dec.-2021
45 0 0 50 100 150

Mobility index: the ratio between (i) total donating lines plus total recipient
lines since the beginning of the year, and (ii) the corresponding average
costumer base (net off M2M sims)

DISTRIBUTION (%) OF DONOR AND RECIPIENT LINES (12 months)

DECEMBER 2021
(%) B Donor lines B Recipient lines
30

Wind Tre Vodafone lliad MVNO

(*) Note: the data collected on TIM and Vodafone include the lines of the subsidiaries, respectively Kena
mobile and VEI (which offers mobile telephony services called .ho)




2.1 TELEVISION (DVB-T E SAT): TOTAL AUDIENCE OF NATIONAL BROADCASTER

Millions of viewers

DECEMBER 2017 - 2021

302 304
30 0-Q,
e » e 269 N 2(7).9 269 775 71 75
251 260'..0.". . - 253 261 53 - _— o ""O"'O"'O"'O""o
9 242 247 24,0 O 245 545 24.6 241 [e) bl 247 240
o O... o o) o) iy ) ~234 "o 235 240 535
@) 25 . O O--0 225 . ‘0 % 26" -5 I I R N N N
,219 5 P 9 o 212 212 .0 "0
Q, o ~203 : ’ o
- LU p P4 188 § -0+ prime time
Q, s 7S g 0. ¢ a
. (@]
—6— average day
10 6’773 Lty 120 720 315 715
109 © 03 102 103 106 705 " 0 105 19, 103 102 1% 105 ™ "o og 104 104
94 s 93 89 94 9.0 89
0 g 82 g7 85
0
8888258533882 8888:285223882388882858358828r88585223¢88:38
2017 2018 2019 2020 2021
Change in the number of viewers (2018) > (2019) > (2020) > (2021)
Prime time audience 23.62M W -2.2% 23.11M A +9.3% 25,26 M W -7.2% 23.45 M
(Time slot: 20:30 - 22.30) ' » N -0.7%
Average daily audience
A 102M W -1.7% 9.94 M A +11.4% 11,08 M WV -9.3% 10.05 M
(Time slot: whole day) .
>y -0.7%

Source: Agcom elaboration on data from Auditel



2.2 TELEVISION (DVB-T E SAT): LEADING TV BROADCASTERS BY AUDIENCE SHARE

Average daily audience

36.5 36.2 357 352 ] | Period
o— —— e @ 360 RA Annua erio
Dec. 2020 — Dec. 2021  Dec. 2017 — Dec. 2021
® —— —— o —€-319 Mediaset
K 313 31.2 316 32.0 RAI +0.8 -0.4
c Mediaset -0.2 +0.5
o —  Discovery -0.3 +0.6
S 147 14.6 139 14.6 Comeast / Sk 03 10
s o— ——O=— —— ——0— —® 148 Others y : :
6.9 6.7 74 77 Cairo Comm. /La7 -0.2 +0.2
' N — o 74 Discovery Altri +0.2 +0.1
7.2 70 7.2 6.5 ~6.2 Comcast / Sky
34 40 42 18 ~3.7 CairoComm./Lla7
2017 2018 2019 2020 2021
Prime time audience Percentage point change
[ | udi
Annual Period
385 375 366 Dec. 2020 — Dec. 2021 Dec. 2017 — Dec. 2021
._' ' . 36.0
==_= o— —@ 374 RAI
“*. ' RA +1.4 -1
*— —- -0— —® 321 Mediaset .
K 220 04 333 Mediaset -1.2 +0.5
c 316 ' ' Discovery -0.1 +0.5
o ~ Comcast / Sky -03 12
2 15 b3 125 Cairo Comm. / La7 -0.3 +0.8
L] : . 1.8 . .
o - —® 130 Others Altri +0.5 +0.1
77 7.4 7.8 6.8 6.5 Comcast/ Sky
5 7 @ 55— il = st ¢q Discovery
40 53 ' 50 5.1 \-4.8 Cairo Comm./La7 -
2017 2018 2019 2020 2021 m

Percentage point change

Source: Agcom elaboration on data from Auditel



2.3 TELEVISION (DVB-T E SAT): TOTAL AUDIENCE OF THE MAIN NATIONAL NEWS PROGRAMS*

Millions of viewers

DECEMBER 2017 - 2021

25
196 199 1938
18.5 ‘O-NO"'Q 18.1 189
0" 7 169 o
O-.q 15.8.
5 o 158 158
7 143 143
127 126 13.7
5
Jl € g 5 £ & € 5 © 9 g 2
g2 e 22332249023
2017 2018

Change in the number of viewers

Time slot: 18:30 - 20.30

Time slot; 12:00 — 14:30

18.3

Dec.

20.1
o...

-q, 184
O' 168 167

18.9 s J

75 O. 79 a
160 0"

176 174 17.7

129 123 126 e . B3 | ES 133 137 125 129 Be B9 6
§8 258523882388 8285852323§883888:2528522388¢%38
2019 2020 2021
(2018) . (2019) —_— (2020) — (2021)
1710 M W -2.3% 16,71 M A +21.6% 20.33 M WV -11.4% 18.01M
' > A +5.3%
14.13 M WV -2.8% 13,73 M A 122.3% 16.79 M W -13.7%  14.48M

> A +2.5%

-0+ Time slot: 18:30
-20:30

—&— Time slot: 12:00
-14:30

* Total audience: is the sum of
the number of listeners on the
average day of the reference
month for the editions of the
news in the time slots
considered. Therefore, the
audience of those who watch
one or more news programmes
in the same time slots is

Source: Agcom elaboration on data from Auditel

considered.



2.4 TELEVISION (DVB-T E SAT): AVERAGE MONTHLY AUDIENCE OF MAIN NATIONAL NEWS PROGRAMS <>

TIME SLOT: 12:00 - 14:30 TIME SLOT: 18:30 - 20:30
TGLa7 (13:30) TGLa7 (20:00)

TG 4 (12:00) TG 4 (19:00)

TG 5

(QER)) (20:00)

Millions of viewers

TG 2 (13:00) TG 2 (20:30)

TG 1 (13:30) TG 1 (20:00)

2017 2018 2019 2020 2021 2017 2018 2019 2020 2021
Change in thousands (Jan. — Dec. 2020 vs. Jan. — Dec. 2021) Change in thousands (Jan. — Dec. 2020 vs. Jan. — Dec. 2021)
Rai L o —/ Rai ‘L & _)/

Tg 1(13:30 edition) -389 W Tg 1(20:00 edition) -516 W

N Tg 5 (13:00 edition) -436 ¥~ Tgla7 -4 ¥ a Tg 5 (20:00 edition) -557 ¥ = Tg la7 134 W
Tg 2 (13:00 edition) -373 W N (13:30 edition) Tg 2 (20:30 edition) -286 W (20:00 edition)

y Tg 4 (12:00 edition) 75 ¥ y Tg 4 (19:00 edition) -53 ¥ '
Tg 3 (12:00 edition) -196 W . Tg 3 (19:00 edition) -212 W

, Studio Aperto -351 W , Studio Aperto 210 W

Tg 3 —Regionale  -363 ¥ (12:25 edition) Tg3-Regionale  -344 ¥ 4530 adition)
(14:00 edition) (19:30 edition) m

Source: Agcom elaboration on data from Auditel



2.5 NEWSPAPERS: DAILY COPIES SOLD SINCE THE BEGINNING YEAR (1/2)

CUMULATIVE SALES

(copies sold in millions)

Jan.- Dec. 2017

Jan.- Dec. 2018

Jan.- Dec. 2019

Jan.- Dec. 2020

Jan.- Dec. 2021

Total copies:

Paper copies:
Digital copies:

National newspapers copies:
Local newspapers copies:

05 1

(Annual change)

-6.9

-8.8
+8.1

-7.1
-6.7

A 4

€« € > ¢

2.46
2.28
2.09
1.83
1.70
15 2 2.5

Changein %

(4-Year change)
-30.9 ¥

-34.8
+15.0

-35.8
-25.6

€« € > ¢

Jan.- Dec. 2017

Jan.- Dec. 2018

Jan.- Dec. 2019

Jan.- Dec. 2020

Jan.- Dec. 2021

Jan.- Dec. 2017

Jan.- Dec. 2018

Jan.- Dec. 2019

Jan.- Dec. 2020

Jan.- Dec. 2021

CUMULATIVE SALES BY TYPOLOGY

(copies sold in millions)

NATIONAL vs. LOCAL NEWSPAPERS COPIES

0.5

PAPER vs. DIGITAL COPIES

0.5

15

M |ocal W national

M printed
W digital

2

Source: Agcom elaboration on data from ADS

15

2.5

p- 17



2.6 NEWSPAPERS: DAILY COPIES SOLD SINCE THE BEGINNING YEAR (2/2) ) >

PAPER COPIES BY NEWSPAPER MACRO-CATEGORY DIGITAL COPIES BY NEWSPAPERS MACRO-CATEGORY
(copies sold in thousands) (copies sold in thousands)
2017 2018 2019 2020 2021 2017 2018 2019 2020 2021
General press-Top5 722 661 608 525 472 General press - Top 5 79 74 75 83 95
. Other general press 154 149 137 133 120 ) Other general press 13 15 17 26 31
National newspapers , National newspapers '
Business 102 92 80 67 58 Business 51 46 40 35 29
Sport 301 269 243 158 153 Sport 10 9 8 7 6
Top 10 450 420 @ 390 @ 353 @ 329 Top 10 17 16 17 23 26
Local newspapers Local newspapers
Other 536 = 504 451 385 | 346 Other 23 25 25 32 35
Changein % (2020 - 2021) (2017 - 20201) Variazione in % (2020 - 2021) (2017 - 20201)
General press Top 5 -10,2 -34,7 General press Top 5 +14,2 +19,5
National newspapers Other general press 97 ~22.3 Testat ionali Other general press +20,1 +142,4
Pap Business 13,5 43,1 estate hazional Business 18,0 436
Sports -3,0 -49,3 Sports -7.4 -35,5
Local newspapers Top 10 6,9 ~26,9 Testate locali Top 10 +14,7 +55,4
pap Other -10,0 354 estate focal Other +103 +50,5

Newspapers categories

National general press newspapers — Top 5: in terms of total sales in 2021: Avvenire, Corriere della sera, Messaggero, La Repubblica, La Stampa

Other national general press: Il Fatto quotidiano, Il Giornale, Libero, Il Manifesto, Il Tempo, La Verita

National sports newspapers: Corriere dello Sport, Gazzetta dello sport, Tuttosport

National business newspapers: Italia Oggi, Il Sole 24 Ore

Local newspapers — Top 10: in terms of total sales in 2021: L'Arena, Dolomiten, L'Eco di Bergamo, Il Gazzettino, Il Giornale di Brescia, Il Messaggero Veneto, La Nazione, Il Resto del Carlino, Il Tirreno,
L'Unione Sarda

Other local newspapers: remaining local newspapers considered by ADS m

Source: Agcom elaboration on data from ADS



2.7 NEWSPAPERS: VOLUME SALES AND SHARES BY MAIN PUBLISHING GROUPS o

DISTRIBUTION OF TOTAL COPIES SOLD SINCE THE BEGINNING OF THE CHANGE IN TOTAL COPIES SOLD (%)
YEAR BY PUBLISHING GROUPS (%) Difference vs. Jan. - Dec. 2020

JANUARY - DECEMBER 2021

(@]

40
35.9

Others

Monrif Group

30

-4.5

Gruppo 24 Ore
Gruppo Amodei

(]
—
o
=
S
Ll
2
o -3.6
=
(@)]
[qv]
=
[qv]
@)

21.7

GEDI Gruppo Editoriale
Cairo/RCS MediaGroup

)
1
$
~

16.6

%
'

10 -14.0

GEDI Gruppo Editoriale
Cairo/RCS MediaGroup
Caltagirone Editore
Monrif Group
Gruppo 24 Ore

Y

N
Gruppo Amodei

IS

N

Others

v
]
=_g_;:

Difference vs. Gen. — Dec. 2020

(punti percentuali) m

Source: Agcom elaboration on data from ADS




2.8 PLATFORMS: WEBSITES/APP UNIQUE USERS

UNIQUE USERS IN MILLIONS (January 2019 — December 2021)

50 N 43;5 million of 44,3 million of 44.6 million unique users logged
average annual value 4:;“6ng|[:°$2£]¢ unique users NIGUELISErs on to the internet in December
.................................... v 2021 (-71 thousand compared to

45 oa-a v @/e—e ( ber 202 P

7 S\@ O 441 448 447 44.9 ~ December 2020)
1442 441 441 “* (445 44.4 %77 44.4 43.9 44.5 444 437 44.5 441 443 44.6

40 423 g 422 Gl 430 422 :

42.0 2 419 4< 41.9 421 419 4e

416 M3 0 407 416 416 415
35
Approximately 59 total hours spent,

30 on average, by each user surfing the

Jan. Feb. Mar. Avr. May Jun. Jul. Aug. Sep. Oct. Nov. Dec.|Jan. Feb. Mar. Avr. May Jun. Jul. Aug. Sep. Oct. Nov. Dec.|Jan. Feb. Mar. Avr. May Jun. Jul. Aug. Sep. Oct. Nov. Dec. Internet in December 2021

2019 2020 2021

UNIQUE USERS OF THE MAIN OPERATORS (Parent*)

Unique users: number of different
users/people who visited any content of
a website, category, channel or

50 application during the reporting period.
437434 Dec.-2019 1 Dec.-2020 M Dec.-2021
40.7 40.2 38.6

40 373 349
% 327 331 596 330 31.2 322 29.9 294 306 291 * Parent is defined as a group of domains and
330 ’ 27.4 262 274 264 258 ‘ 27.4 27177 URLSs that are owned by a specific company, its
. ' . 231 252 24.9 . subsidiaries or business units. In addition, a Parent
8 214 may also be represented by an organisation,
g 20 government agency, private group, corporation or
= other institution, which has controlling interests in
f ne each domain and URL in the group.

10

0
Google Facebook Amazon Microsoft y dRCGS ItaliaOnline  Governo Italiano  Mediaset GIEI(Dj!tGryTpo Mondadori Source: Agcom elaboration on data from Audiweb
ediaGroup itoriale




2.9 PLATFORMS: GENERAL PRESS WEBSITE/APP UNIQUE USERS
UNIQUE USERS IN MILLIONS (January 2019 — DECEMBER 2021)
45 37 million unique usersilogged on
average annual value . — 38,3 million of to the generalist news sites/APPs in
""""""""""""""""""" d unique users December 2021 (-2.3 million users

unigue users

35,4 million of compared to December 2020)

40 :
unique users

35
About 1 hour spent, on average, by
30 each user browsing general news
Jan. Feb. Mar. Avr. May Jun. Jul. Aug. Sep. Oct. Nov. Dec.|Jan. Feb. Mar. Avr. May Jun. Jul. Aug. Sep. Oct. Nov. Dec.|Jan. Feb. Mar. Avr. May Jun. Jul. Aug. Sep. Oct. Nov. Dec. websites/APPs in December 2021
2019 2020 2021
UNIQUE USERS OF THE MAIN WEBSITES
311 Dec.-2019 Dec.-2020 W Dec.-2021
30
) 26.6
24.8 249 264 24.8 261
214 22.3 231 Unique users: number of different
I ’ 20.2 194 19.0 users/people who visited any content of
8 20 17.2 17.4 161 i 165 a website, category, channel or
% . 150 s 145 34 : 534 142 6 187 application during the reporting period.
2 11.6 106 103
0 10 81
= 31
0
Corriere della TGCOM24  La Repubblica Fanpage Il Messaggero ~ Google News Il Fatto La Stampa.it Citynews ANSA Source: Agcom elaboration on data from Audiweb
(Values referring to the category: «Current Event & Global News»)

Sera Quotidiano




2.10 PLATFORMS: E-COMMERCE WEBSITE/APP UNIQUE USERS

Millions of users

45

40

35

30

40

20

UNIQUE USERS IN MILLIONS

average annual value

35,7 million of
unique users

36.3 366 363

356

352 349 347

Jan. Feb. Mar. Avr. May Jun. Jul. Aug. Sep. Oct. Nov. Dec.
2019

(January 2019 - DECEMBER 2021)

37,0 million of
unique users

2
37.5 375

37.2 371 266 369

353 358 355

Jan. Feb. Mar. Avr. May Jun. Jul. Aug. Sep. Oct. Nov. Dec.

36,9 million of
unique users

37.6 373 375

376
Eiadol IS 117 EVE

36.4 36.7 365

Jan. Feb. Mar. Avr. May Jun. Jul. Aug. Sep. Oct. Nov. Dec.

2020 2021
UNIQUE USERS OF THE MAIN WEBSITES
34.8 Dec.-2019 Dec.-2020 W Dec.-2021
32.6 33.0
19.3
73 165
99 102 g5 96 101 9.1 9.0 95
8.6 8.1 84 86 75 76 ¥ 73 L %0 .0 74 71 s 65
I sl I Bm Bm om s
Amazon eBay Subito.it AliExpress Lidl Trova Prezzi Media World Unieuro Stocard Groupon

36.5 million unique users logged on
to e-commerce sites/APPs in
December 2021 (-1.88 million users
compared to December 2020)

2 hours and 50 minutes spent, on
average, by each user browsing e-
commerce websites/APPs in
December 2021

Unique users: number of different
users/people who visited any content of
a website, category, channel or
application during the reporting period.

Source: Agcom elaboration on data from Audiweb
(Averages values referring to the category: «Multi-

category Commerce»)



2.11 PLATFORMS: PAY VIDEO ON DEMAND PLATFORMS UNIQUE USERS

Millions of users

UNIQUE USERS IN MILLIONS

(January 2019 — DECEMBER 2021)

20 s
average annual value 14,3 million of
D | R unique users
unique users
L1 e e S S S R B s B s e o/, s /8 (S 7= = e B
0~ PP RO s 3T 128 124 19
109 7 '
93 g6
5
0
Jan. Feb. Mar. Avr. May Jun. Jul. Aug. Sep. Oct. Nov. Dec.|Jan. Feb. Mar. Avr. May Jun. Jul. Aug. Sep. Oct. Nov. Dec.
2019 2020
UNIQUE USERS OF THE MAIN PLATFORMS* (annual average)
10
8.7 2019 2020 w202
7.5
6.2 6.1 6.0
5
3.2 30
o 2.6 24
> 1.8
£ 15
()
o
z
0
Netflix Amazon Prime Video Disney+ Dazn

* Note: platforms with more than 1 million unique uisers and with an average time spent more than 2 minute are represented

14,9 million of
unique users

Jan. Feb. Mar. Avr. May Jun. Jul. Aug. Sep. Oct. Nov. Dec.

2021

1

11 13

Now

16.4 million unique users logged on
to video-on-demand sites/APPs in
December 2021 (+750 thousand
compared to 2020)

Unique users: number of different
users/people who visited any content of
a website, category, channel or
application during the reporting period.

Source: Agcom elaboration on data from Comscore
(The chart shows the unique users of the category consisting of
the main operators offering paid video on demand services in
Italy: Netflix; Primevideo.com (Amazon), Nowtv.it (Sky);
Timvision.it (TIM), Disney digital (Disney);, Dazn.com (Dazn);
Chili.com (Chili); Google Play Movies &TV (Google); Apple TV
(Apple); RAKUTEN.TV (Rakuten))

The data are related to the traffic from Desktop Computers and
Mobile Devices; excluding that originating from Connected TV




2.12 PLATFORMS: TIME SPENT ON PAY VIDEO ON DEMAND PLATFORMS

Millions of hours

Millions of hours

60

50

40

30

20

TOTAL HOURS SPENT (in millions of hours)

average annual value

34,3 million
of hours

4
3 33 32 33

31 30

gen. feb. mar. apr. mag. giu. lug. ago. set. ott. nov. dic.

2019

MAIN PLATFORMS - TOTAL HOURS SPENT*

450
407 432

375 346

300
651625

50 39.2

o

Netflix Amazon Prime Video

(January 2019 — December 2021)

42,3 million
of hours

l

35

gen. feb. mar. apr. mag. giu. lug. ago. set. ott. nov. dic.

2020

(in millions of hours)

44,2 million
of hours

gen. feb. mar. apr. mag. giu. lug. ago. set. ott. nov. dic.

2021

The average time spent per
month by each visitor on pay
video on demand platforms is 2
hour and 52 minute in
December 2021

Not active

150 185 Jg
. 72 46 T 09 19 28
- —
Disney+ Dazn Now

* Note: platforms with more than 1 million unique uisers and with an average time spent more than 2 minute are represented

Source: Agcom elaboration on data from Comscore
(The chart shows the unique users of the category consisting of
the main operators offering paid video on demand services in
Italy: Netflix; Primevideo.com (Amazon), Nowtv.it (Sky);
Timvision.it (TIM), Disney digital (Disney);, Dazn.com (Dazn);
Chili.com (Chili); Google Play Movies &TV (Google); Apple TV
(Apple); RAKUTEN.TV (Rakuten))

The data are related to the traffic from Desktop Computers and
Mobile Devices; excluding that originating from Connected TV

Source: Agcom elaboration on data from Comscore



8000

6000

4000

2000

REVENUES SINCE THE BEGINNING OF THE YEAR

MILLIONS OF €

Jan. to Dec. 2020
Jan. to Dec. 2021

us NO SU
(Universal  (Non rientranti nel
Service)  Servizio Universale)

7,876
6,911

4,192
3,600

1,491 1,791

Domestic Crossboarder TOTAL

(US + No US) (In + Out)

Mail services

Parcel delivery
services

®

4

+3.9
=

VAN

4 4

+17.5 +14.0
<
Q@ Total

Annual change in %
(Dec. 2020 — Dec. 2021)

REVENUES BY SOURCE TYPE SINCE THE BEGINNING OF THE YEAR (%)
January to December 2021

Mail services Q%% Parcel delivery
services
Domestic no US 36.8%
Itiple it
multiple items Us 20.7%
no US 69.5%
Domestic Us
0.6%
Domestic no US 2.0% °
single items us 9.7%
29.6%
Crossborder no Us
Crossborderservices. 7.5% US | 0.3%

Annual change in %
(Dec. 2020 — Dec. 2021)

4 ) 4 vy oA A 4
+9.1 -7.8 -16.8 +6,4 +16.5 +20.2

Domestic Domestic Crossborder
multiple items

Domestic single  Crossborder
items services

Other




Millions of €

UNIVERSAL SERVICE (US)

160 149
130 3 132
122 116 121 3
106 113
100 gg O
92 95 107
10 100 C) gg 83 82 85 C) 2; <>
oo O 0 9 @ s
8 81 g 73 79 8 @
64 65
2019 2020 2021
0
Jan. Feb. Mar. Avr. May Jun. Jul. Aug. Sep. Oct. Nov. Dec
Cumulative values since the beginning of the year (4Q)
(2019) e (2020) —  (2021)
millions of € 1,491 -28.4% 1,067 -1.6% 1.049
I > -29.6%
Quarterly comparison
(change in %)
YoY Whole period
2019/2020 2020/2021 2019/2021
January - March -25.8 -8.1 -31.8
Avril - June -43.3 +11.6 -36.7
July — September -23.7 -4.2 -26.9
October - December -19.8 -3.2 -22.4

Millions of €

OTHER SERVICES (NO US)

120
o7 4 97
84
s 81 1 7 80
O
7 @ % @ 82 @
83 76 o—© 63 76 78
@ 9@ ™ ;7 7 58
60 67 71 QS9 70 58
65 63 64 ©O-s5
53 52 52 = 53
2019 2020 02021
0
Jan. Feb. Mar. Avr. May Jun. Jul. Aug. Sep. Oct. Nov. Dec.
Cumulative values since the beginning of the year (4Q)
(2019) —_— (2020) —  (2021)
millions of € 843 -20.8% 754 +11.8% 952
I > -11.5%
Quarterly comparison
(change in %)
YoY Whole period
2019/2020 202072021 2019/2021
January - March -14.5 -7.6 -21.0
Avril - June -36.6 +34.3 -14.9
July — September -15.0 +15.1 -2.2
October - December -15.8 +11.5 -6.2




Millions of €

480

360

240

120

min. of €

Quarterly comparison
(change in %)

DOMESTIC
468
404 =
379
345
338 342 340 335 328 349 405
250 266 258 344 298
227 | 201 304 595 296 e
259 264
230 240 226
221 P 213 207 205 224
165
2019 2020 2021
Jan. Feb. Mar. Avr. May Jun. Jul. Aug. Sep. Oct. Nov. Dec.
Cumulative values since the beginning of the year (4Q)
(2019) —_— (2020) —> (2027
2,729 +31.9% 3,600 +16.5% 4,192
: > 1 +53.6%
YoY Whole period
2019/2020 2020/2021 2019/2021
January - March +10.0 +48.3 +63.2
Avril - June +34.3 +18.6 +59.3
July — September +30.2 +12.4 +46.3
October - December +48.3 -0.6 +47.4

Millions of €

CROSSBORDER
200
175 185
162 177
136 B0 e P B2 a7 a
147
152 130 135 135 133
123 13
118 137 132 - 137
o 2 a4 120 118 o2 124 126
10
101 93
80
2019 2020 2021
0
Jan. Feb. Mar. Avr. May Jun. Jul. Aug. Sep. Oct. Nov. Dec.
Cumulative values since the beginning of the year (4Q)
(2019) . (2020) —> (2021)
min, of € 1,497 -0.4% 1,491 +20.2% 1,791
: > 1 +19.6%
Quarterly comparison
(change in %)
YoY Whole period
2019/2020 202072021 2019/2021
January - March -9.5 +28.0 +15.9
Avril - June -13.5 +39.4 +20.6
July — September +7.3 +9.8 +17.9
October - December +13.0 +9.6 +23.8




ON A YEARLY BASIS (12 months cumulative sum)

ON A QUARTERLY BASIS

MILLIONS OF € MILLIONS OF €
8,000 7,876 Total 2,500
' 2180 2,229 Total
6 131 6,433 ' e
' 2,000
6,000 5,984 Total parcels
1,717 Total parcels
1,500
4,000 4,192  Domestic parcels 1,210 Domestic parcels
2 603 2568 2,729 1,000 b - 809
2174 2.420 1,821 : 619 612
2,000 1617 2442 1,892 Total mail 695 500 512 Total mail
, iﬁ}fﬂ — 1,791 Crossborder parcels 500 440 383 —0_
1, 41’45 o —0 461 ! ~ 20 —83 507 Crossborder parcels
1%4 A 1,491 o — 1,049 Mail US 3%8 391 410 357 — 208 MailUs
905 950 952 Je4 S—843  Mailno US 242 248 229 . ~—215 MailnoUs
0 0
2017 2018 2019 2020 2021 4Q 2017 4Q 2018 4Q 2019 4Q 2020 4Q 2021
Change in % Change in %
(2017 - 2021) (2020 - 2021) (4Q 2017 - 4Q 2021) (4Q 2020 - 4Q 2021)
Total: +28.4 A +14.0 A Total: +31.9 A +2.3 A
Mail services: -27.3 A 4 +3.9 A Mail services: -27.2 A 4 +2.5 A
- Universal Service: -38.2 A 4 -1.6 A4 - Universal Service: -355 A 4 -3.2 A 4
- No Universal Service: -6.8 \ 4 +11.8 A - No Universal Service: -11.4 A 4 +11.5 A
Parcel delivery services: +69.6 A +17.5 A Parcel delivery services: +74.0 A +2.2 A
- Domestic: +92.8 A +16.5 A - Domestic: +953 A -0.6 A 4
- Crossborder: +32.3 A +20.2 A - Crossborder: +38.1 A +9.6 A




VOLUMES SINCE THE BEGINNING OF THE YEAR

MILLIONS OF UNITS

Jan. to Dec. 2020
Jan. to Dec. 2021

1,528
1500 1,499

817
775

us NO SU
(Universal ~ (Non rientranti nel
Service)  Servizio Universale)

Mail services

831
716

99 119

Domestic Crossboarder
(US + No US) (In + Out)

Parcel delivery <
services Q%@

A 4

-0.6
)

VAN

4

+16.4

¥

Annual change in %
(Dec. 2020 — Dec. 2021)

VOLUMES BY SOURCE TYPE (%)

January to December 2021

Mail services < Parcel delivery
services
Domestic no US 65.4%
ltiple it
multiple items US 26.7%
no US 87.1%
Domestic US
0.4%
Domestic noUs | 0.2%
single items us 2.1%
12.4%
Crossborder | "° us ’
Crossborder services I 3.3% US 1 0.1%
Other I 2.2%
Annual change in %
(Dec. 2020 — Dec. 2021)
+0.6 -7.1 -21.7 -0.6 +16.0 +19.2
Domestic ~ Domestic single Crossborder Other Domestic Crossborder
multiple items items services




Millions of items

UNIVERSAL SERVICE

120 108
107
8 9% 95
83
79
75 75 8 78
65 70
i 61 61 3 67
60 61
59 58 56
51
2079 2020 2021
0

Jan. Feb. Mar. Avr. May Jun. Jul. Aug. Sep. Oct. Nov. Dec

Cumulative values since the beginning of the year (3Q)

(2019) —_— (2020) —>  (2021)
millions of items 775 -21.5% 817 -5.1% 1,042
: > 7 -25.6%
Quarterly comparison
(change in %)
YoY Whole period
2019/2020 2020/2021 2019/2021
January - March -24.0 -8.7 -30.6
Avril - June -34.7 -3.6 -37.0
July — September -12.7 -3.7 -15.9

October - December -11.0 -4.2 -14.8

OTHER SERVICES (NO US)

200 180
173
160 165 165 159
157 149 52
163 136 136 139
1
- 148 12 150 128 0\ 124 24
17 134 19
2 129 133 125 0 125 je
- 121 124 110
° 100 112
« 110 105
e 100
2
=
2019 2020 2021
0
Jan. Feb. Mar. Avr. May Jun. Jul. Aug. Sep. Oct. Nov. Dec.
Cumulative values since the beginning of the year (3Q)
(2019) —_— (2020) —>  (2027)
millions of items 1,833 -18.2% 1,499 +1.9% 1.528
' > 1 -16.6%
Quarterly comparison
(change in %)
YoY Whole period
2019/2020 202072021 2019/2021
January - March -16.3 -4.6 -20.2
Avril - June -26.4 +15.0 -15.4
July — September -15.7 -1.5 -17.0
October - December -14.3 +0.6 -13.8




Millions of items

DOMESTIC
100
a0 2L
74 -
67
66 Gl o/ 63 64 77
45 . 53 65
63 55
50 43 45 58 57 60
49
46 45
43 44
5 40 3 2 42
33
2019 2020 2021
0
Jan. Feb. Mar. Avr. May Jun. Jul. Aug. Sep. Oct. Nov. Dec.
Cumulative values since the beginning of the year (3Q)
(2019) _— (2020) —  (2021)
millions of items 510 +40.4% 716 +16.0% 831
: > 1 +62.8%
Quarterly comparison
(change in %)
YoY Whole period
2019/2020 2020/2021 2019/2021
January - March +13.2 +60.8 +82.0
Avril - June +459 +15.9 +69.1
July — September +324 +10.3 +46.1
October - December +65.2 -5.6 +55.9

Millions of items

CROSSBORDER
15
1.0 113 112;
10.2 .
o 94 94 97 98 ., 94 95
88
8.3 10.1
77 70 72 eq g9 75 = | & 86
7.4 80 78 77
73 T 67 03" 7o 7
5 6.3
6.1 56
2019 2020 2021
0
Jan. Feb. Mar. Avr. May Jun. Jul. Aug. Sep. Oct. Nov. Dec.
Cumulative values since the beginning of the year (3Q)
(2019) _ (2020) — (2021
millions of items 87 +14.1% 69 +24.9% 86
: > 1 +35.8%
Quarterly comparison
(change in %)
YoY Whole period
2019/2020 202072021 2019/2021
January - March -3.0 +43.5 +39.2
Avril - June +11.2 +27.7 +42.0
July — September +18.1 +6.6 +259
October - December +28.4 +6.5 +36.7




ON A YEARLY BASIS (12 months cumulative sum)

MILLIONS OF UNITS

ON A QUARTERLY BASIS
MILLIONS OF UNITS

71
3,293 3,174 900 8 836
2,875
3,000 705
2,316 612 '
2,303 Total mail 605 Total mail
1,905 478
1866 1833 467 444
1,499 ' 450 369 381
1,500 1426 1269 1,528 Mail no US 393 383  Mail no US
' 272
816 817 . Domestic parcels
2= — 831 Domestic parcels A > A
460 515 597 L 775 Mail US 134 148 232 241 353 Mail US
~ 716 153
383 430 >10 12 125
O- —O— —O- -O— —O0 119 Crossborder parcels o— —O— —O0— —0= -0 33 Crossborder parcels
0 77 55 87 99 0 > 73 o7 37
2017 2018 2019 2020 2021 4Q 2017 4Q 2018 4Q 2019 4Q 2020 4Q 2021
Change in % Change in %
(2017 — 2021) (2020 - 2021) (4Q 2017 — 4Q 2021) (4Q 2020 - 4Q 2021)
Mail services: -30.0 A 4 -0.6 A 4 Mail services: -30.6 A 4 -1.2 A 4
- Universal Service: -45.6 A4 -5.1 A 4 - Universal Service: -435 A 4 -4.2 A4
- No Universal Service: -18.1 A 4 +1.9 A - No Universal Service: -19.9 A 4 +0.6 A
Parcel delivery services: +106.4 A +16.4 A Parcel delivery services: +94.5 A -4.2 A4
- Domestic: +117.0 A +16.0 A - Domestic: +103.1 A -5.6 A 4
- Crossborder: +53.6 A +19.2 A - Crossborder: +50.5 A +6.5 A




DECEMBER 2021 - (IN % OF REVENUES)

O
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o
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@
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o
°
0

MAIL AND PARCEL DELIVERY MAIL SERVICES PARCEL DELIVERY SERVICES COURIERS
SERVICES not included in Universal service not included in Universal service
94,0
50 50 50
40 37.0 40 40
T g £ £
30 = 5 30 o 30 £ . 9
= > S @ S > c 3 2
L_U 2 = L% = c .© S e
2 £ g 8 2 C179 T 3
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¢ | @
0

-0,5 04

1
o
w
+
o
~

+0,5

+
o
—_

+0,2 -0,3 +0,7 -1,0

Differences vs. Dec. 2020
(percentage points)

Nota: Poste Italiane Group data include those of Poste Italiane S.p.a and the companies belonging to the group, Nexive Group S.r.l. and SDA Express Courier S.p.A.




1.50 €

1.00 €

0.50 €

0.00 €

MAIL SERVICES

143
1.31
1.28 .
119 1.35 Mail US
0.85
0.79 0.81 0.79 A
O PN —O\O_’_O 0.82 Average
unit revenue
0.55 Mail no US
0.48 0.50 0.52 0.50
2017 2018 2019 2020 2021

PARCELS DELIVERY SERVICES

20.00 €
17.54 17.02 17.17
14.98 15.11 Crossborder
*7 7 parcels
10.00 €
7.67
750 7.08
O———O0— 6.24 .
O\ O O 6.30 Average unit
revenue
5.68 5.62 5.35 5.03 5.05  Domestic
’ parcels
0.00 €
2017 2018 2019 2020 2021

Average unit revenue:

- Mail US:

- Mail no US:

Change in %
(2017 - 2021)

(2020 - 2021)

+3.9 A +4.5 A
+13.6 A +3.7 A
+13.8 A +9.7 A

Average unit revenue:

Crossborder parcels:
- US:
- No US:

Domestic parcels:
- US:
- No US:

Change in %
(2017 = 2021)

-17.8 A 4
-13.9 A 4
-10.1 A 4
-13.7 4
-11.6 A 4

+0.9 A
-11.2 A 4

(2020 - 2021)

+1.0

+0.8
-14
+0.8

+0.4
+3.6
+0.5
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4.1 PRICE: HARMONISED CONSUMER PRICE INDEX AND OTHER UTILITIES PRICE INDICES (2010=100) ) <>

GENERAL PRICE INDEX UTILITIES PRICE INDEX
~ 176.6 Power
= 175.5 Water
165 165
145
145 1344 Gas
135.7 Regulated services - 1327 Train
W local s o 127.5 Urban transport
125 128.9 Waste

s~ 114.7 General price index 1147 General price index

= 110.4 Regulated services - 105

105 national
o M 85
78.4 Agcom - ISA *
65 65 67.0 Communications
Dec.Mar. Jun. Sep. Dec.Mar. Jun. Sep. Dec.Mar. Jun. Sep. Dec. Mar. Jun. Sep. Dec. Dec.Mar. Jun. Sep. Dec. Mar. Jun. Sep. Dec.Mar. Jun. Sep. Dec. Mar. Jun. Sep. Dec.
2017 2018 2019 2020 2021 2017 2018 2019 2020 2021
Source: Agcom elaboration on data from Istat
Change in % Change in % Change in %
4-Year YoY 4-Year YoY 4-Year YoY
ISA (Agcom summary price index): -14.6 ¥ 20 ¥ Water (0447:  +10.4 A 22 A Train ©0737. +14.6 A -45 ¥
General price index: +54 A +3.9 A Waste (04.4.): +2.8 A +13 A Urban transport (07.321.1:  +4.8 A +0.3 A
i - : . A . ..
Regulated services - local 1.6 *15 4 Power (04.5.7): +41.8 A +35.0 A Communications 03): -18.5 -26 V¥
ices - national: 6 A
Regulated services - national +35 A +2.6 Gas (045.2): +28.7 A  +381 A
(*) Note: The ISA («Indice Sintetico Agcom») price index includes postal services, services and devices for fixed and mobile (COICOP - Classification of Individual Consumption by Purpose)

telephony, public TV license fee, pay TV, newspapers and magazines (for a total of 10 items). m



4.2 PRICE: MOBILE AND FIXED TELEPHONY PRICE INDICES (2010=100)

120

95

70

45

20

FIXED TELEPHONY PRICE INDICES

W
S

Dec.Mar. Jun. Sep. Dec.Mar. Jun. Sep. Dec.Mar. Jun. Sep. Dec. Mar. Jun. Sep. Dec.

2017 2018 2019

N

2020 2021

136.1 Accgss / basic
services

125.2 Devices

114.7  General price
index

75.0 Broadband /
internet

120

95

70

45

20

MOBILE TELEPHONY PRICE INDICES

174.7 General price
index

m 67.5 Services

249 Devices

Dec.Mar. Jun. Sep. Dec.Mar. Jun. Sep. Dec. Mar. Jun. Sep. Dec. Mar. Jun. Sep. Dec.
2017 2018 2019 2020 2021

Source: Agcom elaboration on data from Istat

Access / basic services (08.3.0.7):

Devices (082.0.7):

Broadband / internet (08.3.0.3.0.07):

Change in %
4-Year

+9.8 A
+27.5 A
-145 ¥

YoY

+23.6 A
+0.5 A

Change in %

4-Year YoY
Servces (08.3.0.2): -143 ¥ -09 V¥
Devices (08.2.0.2): 474 Vv 91 W¥

(COICOP - Classification of Individual Consumption by Purpose)




4.3 PRICE: DAILY NEWSPAPERS, MAGALZINES, TV AND POSTAL SERVICES PRICE INDICES (2010=100) 6) =

NEWSPAPERS, MAGAZINES, TV PRICE INDICES POSTAL SERVICES PRICE INDEX
170 170 167.3 Letters handling
services
150 150 147.8 Postal services
141.6 Newspapers
136.6 Other postal
130 130 services
126.0 Pay TV
General price ;
4.7 index g 114.7 General price
110 . 10 index
"\o—-o’o\o.—o—o—O—o/o‘o_O‘O/o'*o'—o—o 108.6  Magazines
90 90
70 70
Dec.Mar. Jun. Sep. Dec.Mar. Jun. Sep. Dec. Mar. Jun. Sep. Dec. Mar. Jun. Sep. Dec. Dec.Mar. Jun. Sep. Dec.Mar. Jun. Sep. Dec.Mar. Jun. Sep. Dec. Mar. Jun. Sep. Dec.
2017 2018 2019 2020 2021 2017 2018 2019 2020 2021
Source: Agcom elaboration on data from Istat
Change in % Change in %
4-Year YoY 4-Year YoY
Newspapers (09.52.1.0): +55 A +1.0 A Postal services (08.7): +133 A +6.2 A
Pay TV (09.4.23.0.02). -13 ¥ -0.6 V¥ Letters handling services (08.1.0.1.0.00): +11.8 A +1.6 A
Magazines (09.5.2.2.0): +04 A +1.8 A Other postal services (08.1.0.9.0.00): +12.0 A +84 A

(COICOP codes - Classification of Individual Consumption by Purpose)
p- 37




4.4 PRICE: INTERNATIONAL BENCHMARK

1-Year
change %

Dec. 2020

Dec. 2021

5-Year
change %

Dec. 2016

Dec. 2021

10-Year
change %

Dec. 2011

Dec. 2021

TLC - SERVICES AND EQUIPMENTS

NEWSPAPERS AND MAGAZINES

(COICOP 08.2 - 08.3)

Ita Spa 2.0 2.0
) BN L 0.6
_ _ [ ] = [ |
03wy @n  Ger Fra
Ita EU @7  Ger Fra Spa
[ | [ ] = [ | =

Ger

[ N |
Ita

Ita
[ |

(COICOP 09.5.2)

nn = [ ]
Fra Spa EU 7

Spa Fra EU 27)
= nn [ |

Ger

Fra
nn

Ger

Source: Agcom elaboration on data from Eurostat & >

POSTAL SERVICES
(COICOP 08.7)

Ger Spa EU 27) Ita Fra
= B il nn

Ger Ita Spa EU @7 Fra

Ita Spa Fra EU @7) Ger
[ | | _— nn 7 ]
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