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1.1: FIXED LINES: TOTAL LINES
MARKET SHARES (%)

Millions of lines Total
JUNE 2020
Jun.-2016 86.5 Ml 0 20.26
Jun.-2017 78.4 4.6 0 PP TR 0 456
Jun.-2018 64.9 EENNNZEHNE: 4  20.56 40
Jun.-2019 51.6 6.4 5.7 19.93
Last Sep.-2019 496 6.5 ¥ 19.82 30
four
quarters  Dec.-2019 47.0 6.7 6.3 19.60
20 157
Mar.-2020 443 71 X 19.46 o 3.9 137
c (]
Jun.-2020 ! ] 10 O = 2 %
un M4 7.3 7.5 19.56 ks o %J £ 34 o 25 2 5.1
0 N n =N B E S 555
Copper FWA FTTC FTTH 0 - % = = =
(Fixed Wireless Access) (Fiber to the Cabinet) (Fiber to the Home)
‘ | |
_ . Distribution o !
Total lines (no of lines) (A %) (A 2019-2020) +09 +04 +04 +03 +05 +0.1
percentage points Differences vs. June 2019
Quarterly change (percentage points)
Annual change FWA: +09 $ * * $
-368 K accesses  -1.8% *
(June 2019 — June 2020) TI™' ket sh
FTTC: +7.0 $ S Mmarket share The market shar.es of Other operators have
4-Year change has (ir;)%?’/ed to Vodafone, Wind increased their market
(June 2016 — June 2020) -699 K accesses  -3.5% W FITH:  +23 AN -6% Tre and Fastweb share
has increased

K = thousuand

Note: Due to changes in firms’ accounting methods and methodological refinements introduced by the Authority, the total number of fixed lines is not directly comparable with previous versions
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1.2: FIXED LINES: BROADBAND AND ULTRABROADBAND LINES

Millions of lines Total

Jun.-2016 15.22

Jun.-2017 Vo DSL lines

Jun.-2018 16.87 —

Jun.-2019 17.26
Last Sep.-2019 17.48 D
:'c:'l:rters Dec.-2019 17.59 teck?wt(?lgrgies

Mar.-2020 17.68

Jun.-2020 17.81

0 10 15
Quarterly change Annual change

(March 2020 — June 2020)

Total lines

4

+131K
lines
(+0.7%)

K = thousuand
M = million

Total lines

A4

+550 K
lines
(+3.2 %)

(June 2019 — June 2020)

DSL lines technologies

A 4

-1.270 M +1.820 M
lines lines
(-16.7%) (+18.8%)

Other

4

MARKET SHARES (%)

JUNE 2020
50
42.2
40
30
20 16.6
()
[
10 O
3
= o
o™ =

N
i
Others
(98]

o

* :

0 G-

9 <
+
o
~

+0.1 +02 +04

Differences vs. June 2019
(percentage points)

\ 4

TIM's market share
has dropped to
42.2%

4

The market shares of
Vodafone and
Fastweb has increased

Wind Tre's market
share has decreased
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1.3: FIXED LINES: BROADBAND LINES BY TYPE OF CUSTOMER

Up to
30 Mbps

30 Mbps <
Mbps
< 100 Mbps

|

Over
100 Mbps

by marketed speed classes (%)

Up to
30 Mbps

30 Mbps <
Mbps
< 100 Mbps

l

Over
100 Mbps

JUNE 2020
RESIDENTIAL CUSTOMER BUSINESS CUSTOMER
Total lines: 14.88 million lines Total lines: 2.93 million lines
50 50
42.0 43.5
40 by operator (%) 40
30 30
20 168 20 170 159
1 B E e
10 Ke) ) = 10 3 o = 3 v 6.4
< 2 © = kS §e © T o}
P 3 @ £ s 2 o = 021 =20 313 <
= o © = = P4 o = e} — N
oF > - 0F L > L) I 0O i m— O
11.9%
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1.4: FIXED LINES: BROADBAND AND ULTRABROADBAND LINES BY TECHNOLOGY AND OPERATORS £) >

JUNE 2020
DSL VDSL FTITH FWA
Total lines: 6.33 million accesses Total lines: 8.58 million access Total lines: 1.46 million access Total lines: 1.42 million access
Annual change Annual change Annual change Annual change
June 2019 — June 2020 June 2019 — June 2020 June 2019 — June 2020 June 2019 — June 2020
16.7% W +16.9% AN +41.0% AN +121% AN
60 55.6 60 60 60
50 50 43.8 50 50
40 40 40 33.2 40
30 30 30 25.6 30
21.3
20 15.3 , 20 o 16.6 144 20 o . 50 @
1 3 §12.0§12.0_ . § g 9 . . § § 2 . c 3 Ft’ ,10.9
= — P — [0} = —
‘Sz S EH FEAEEAEE || E s T15223 PSS E = g 529 3295168
o F NS NS R = ;:vo9 - > NS N E E?O? o L K> = = 0 = i:?ovog
° @ @ (29) O
1 -18 24 -06 -03 +0.9 06 +03 +04 +08 +09 +40 +12 -02 -16 12 -20 -13
Differences vs. June 2019
(percentage points)
Note: elaborations based on data provided by companies in the context of the preparation of European reporting A few thousand lines allocated by the companies in the categories "Other non-NGA" and "Other NGA" are excluded from the analysis.. m
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1.5: MOBILE LINES: TOTAL SUBSCRIBERS

Sim human

Millions of lines

Jun.-2016
Jun.-2017
Jun.-2018
Jun.-2019
Last Sep.-2019
four
quarters  Dec.-2019

Mar.-2020

Jun.-2020

60

Sim M2M* Total

97.5

99.0

101.4
104.5
104.3
103.9
103.1
103.6

80 100

(*) Note: Machine-to-Machine sims are based on the technologies that enable devices and sensors or “things”
(within the 1oT) to communicate with each other and with other Internet-enabled devices and systems

Quarterly change
(March 2019 — June 2020)

(no of sim (A %)
in thousand)

Total sim cards: +521 $ +0.5%
Sim human: 341 N -04%
Sim M2M: 863 AN 435%

Annual change
(June 2019 — June 2020)

(no of sim (A %)
in thousand)

889 W

3646 W -4.5%
2757 AN 1121%

-0.9%

Note: the data collected on TIM and Vodafone include the lines of the subsidiaries, respectively Kena mobile and VEI (which offers

mobile telephony services called .ho)

MARKET SHARES (%)
JUNE 2020

29.4

v

(]
ft
=
©
=
=

26.4
O
lf\3
o -

TIM
Vodafone

e
(=)

4.2

Other MVNOs

Q2
¥o)
@)
=
Q
+—
(%)
O
o

O -

®

o Q

Sim total

Differences vs. June 2019
(percentage points)

-0.9 +0.2 +0.5
5, 288 Sim human*
(*) Note: sim human refers to
20 " sim (voice and data or only voice
i) O or data) used by individual,
o) Z excluding M2M sim cards
o 2 8.0 <
0= g 255 = 66
2 S o ° 1% 2
= = o © o =
= — > = o O
0~ % % v ?
‘ |
Differences vs. June 2019
° © (percentage points)
-1.0 -0.9 +04  +09
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1.6: MOBILE LINES: SUBSCRIBERS BY TYPE OF CUSTOMER () <>

Sietribution Total MARKET SHARES (%)
istribution (%) (millions of sims) JUNE 2020
Jun.-2016 30 29.8 553 Residential
Residential -~ 228
Jun.-2017 20 %
-
o 2 9.1 © 2
Jun.-2018 Business 10 ';: S = 5.9 =171
© )
- £ > Sl 3 |3 =
S E B B H B
Jun.-2019 4 % % e
* op
Differences vs. June 2019
Jun.-2020 12 11 +05 +10 (percentage points)
0 25 50 75 100
37.5 Business
Annual change 4-Year change 0 ——
(June 2019 — June 2020) (June 2016 — June 2020) 30
(no of sim (A %) (no of sim (A %) 21.83 5
in thousand) in thousand) 20 o e %
c ) o
10 2 = = :
Total human sim cards: -3,645 * -4.5% -8,666 * -10.0% = § £ 2 2.7 £ 2.6
0 = N = A\ = D? ©
Residential sim card: 3613 W -5.0% -8,674 4 -1.2% 5 Q A
. , . _ ) 0 L Differences vs. June 2019
Business sim cards: 33 W -03% +8 A +0.1% C) : { (percentage points)
+03 +04 -09 +01 +01
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1.7: MOBILE LINES: SUBSCRIBERS BY TYPE OF CONTRACT QUOTE DI MERCATO (%) 0=

Total JUNE 2020
Distribution (%) . .
(millions of sims)
Prepaid
5 28.2
Jun-2016 86.7 254 537
Prepaid
Jun.-2017 84.6 L « @ §
O
o Q 9.2 © >
Jun.-2018 82.9 10 = g > 6.3 ? 7.2
Postpaid £ s 2 kS @ <
[ e = > = o O
Jun.-2019 81.7 4 ()
Jun-2020 78.1 Differences vs. June 2019
un. : +1.0 (percentage points)
0 25 50 75 100
36.2
Postpaid
% 28.7
Annual change 4-Year change
(June 2019 — June 2020) (June 2016 — June 2020)
20
(no of sim o (no of sim 9%
in thousand) (&%) in thousand) (&%) o
10 S o
Total human sim cards: 3645 N -45% -8,666 N 00% %5 g 2.6
>
0 v v
Prepaid sim cards: -2,427 * -3.4% -6,081 * -8.2% . .
L. Differences vs. June 2019
Postpaid sim cards: -1,218 * -10.8% -2,585 * -20.4% @ ‘ (percentage points)
-0.1
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1.8: MOBILE LINES: DATA TRAFFIC £) >

DATA TRAFFIC SINCE THE BEGINNING OF THE YEAR AVERAGE MONTHLY CONSUMPTION
Millions of sims Data traffic
(petabyte) Giga / month Var. %
60 541 542 4,000
492 > >5.8 10 9.14 100%
3,014 3,000
40 Sim cards with data traffic ’
5.78 58.0%
0, oo o 9
2,000 : +36.3% Foso% T 50%
3.66
20 +38.8%
. 2.34
Data traffic 141 1,000 1.69
mn B
0 0 0 ! * 0%
Jun.-2016 Jun.-2017 Jun.-2018 Jun.-2019  Jun.-2020 Jun.-2016 Jun.-2017 Jun.-2018 Jun.-2019 Jun.-2020
Annual change 4-Year change 4-Year change
- June 2016 — June 2020
(June 2919 June 2020) ( A ) June 2016 $+441% June 2020
(no of sim (A %) (no of sim (A %)
in thousand) in thousand) 169 (A %) 914
SIM cards with data traffic: +1,638 $ +3.0% +6,658 * +13.5% GB/month " GB/month
(petabyte) (A %) (petabyte) (8 %) At the end of June 2020, the number of sim cards with data traffic has
Data traffic: +1,163 $ +62.8% +2,534 * +527.8% reached 71.5% of the total human sim cards
Note: Due to changes in firms’ accounting methods and methodological refinements introduced by the Authority, the total number of sim cards with data traffic is not directly comparable with previous versions m
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1.9: Mobile lines: number portability

In one year (June 2019 — June 2020), there have been

12,2 million of Mobile Number Portability (MNP) operations

Mobility index

139 e

18.2@®

13.2@

13.5@

13.6®

20

Jun.-2016

Jun.-2017

Jun.-2018

Jun.-2019

Jun.-2020

Totale lines
(cumulative value of number
portability operations)

95.2

0 50 100 150

Mobility index: the ratio between (i) total donating lines plus total recipient
lines since the beginning of the year, and (ii) the corresponding average
costumer base (net off M2M sims)

DISTRIBUTION (%) OF DONOR AND RECIPIENT LINES

JUNE 2020
(%) B Donor lines B Recipient lines
40
30
20
10 I I I I
0
Wind Tre Vodafone lliad MVNO

(*) Note: the data collected on TIM and Vodafone include the lines of the subsidiaries, respectively Kena
mobile and VEI (which offers mobile telephony services called .ho)
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2.1: MEDIA: TV <

AUDIENCE OF THE MAIN EVENING NEWSCASTS (%) MARKET SHARES (%)
AVERAGE DAY (June 2016 — June 2020) JUNE 2020

w
P
()

31.8

30

20
15.7

11.0 TG3 15.1
Regionale 10

o
n

4.0

¥

Cairo Communication /La 7

Mediaset

Discovery

Comcast / Sky
o

Others

I
E "
(@)
RAI
© Y

&) €

Jun.-16 Jun-17 Jun.-18 Jun.-19 Jun.-19 Dec.-19 Mar.-20 Jun.-20 Differences vs. June 2019
(percentage points)

%

A percentage points

(June 2019 - June 2020) Average daily television viewership
Rai ‘i‘ o g’ Newscasts Broadcasters
Tg 1 +1.7 p.p. A Tg 5 +0.4 pp. A Tg La7 -07pp. W Tg 1: 4.6 M viewers Rai: 3.4 M viewers
Tg?2 01pp. v  Studio Aperto +0.8 p.p. A Tg 5: 3.8 M viewers Mediaset: 3.2 M viewers
Tg 4 +01pp. A
Tg 3 +22p.p. A g PP M = million
Tg 3 - Regionale +3.5p.p. A Source: Agcom elaboration on Auditel’s data (Nielsen) m
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2.2: MEDIA: QUOTIDIANI
NEWSPAPERS’ SALES BY EDITORIAL GROUPS (%)

JUNE 2020
40 39.6
30
- S
©
= 20.6 2 °
et O b
20 5 © °) —
w © 15.0 5 < g
SPN S s = 8 O
S ©, o e E 3
e E 069 267 5 66 o
~ ~ = o a Q 4.6
) o c i o %
o) 8 < T 2 =
0 U U G) O

- ol

+0.5 +04 -1.

1
w
ul

o il

&
: Oﬂ ;
Others
0

w
+

—
-

Differences vs. June 2019
(percentage points)

NEWSPAPERS’' SALES BY 7 MAJOR EDITORIAL BRAND AND TYPE OF
DISTRIBUTION CHANNELS

IN THOUSANDS — JUNE 2020

Printed newspapers*

Difital and multiple copies

Jun.-2016
Jun.-2017
Jun.-2018

Jun.-2019

Last four Set.-2019
quarters
Dec.-2019
Mar.-2020

Jun.-2020

0 500 1000 1500 2000

(*) Note: copies sold via distribution channels provided for by law

Total

2,306
2,085
1,910
1,721
1,720
1,637
1,369
1,285

Total copies sold in June 2020
2,127,882

Annual change:
(June 2019 — June 2020)

-25% W

Annual change
(June 2019 - June 2020)

Printed newspapers: 29% -47%

Digital and multiple copies: e AN 21%

(represent 11.4 % of total sales)

Source: Agcom elaboration on data from ADS and IES

4-Year change
(June 2016 — June 2020)

v
v
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2.3: MEDIA INTERNET: ACTIVE USERS OF THE MAIN OPERATORS
AUDIENCE ON AN AVERAGE DAY (%)  (JUNE 2017 — JUNE 2020)

IN MILLIONS
45 41 40
Jun.-2017 Jun.-2018 m Jun.-2019 M Jun.-2020
40 3737
35 31
% 2526 250 26627 27 .27 27 526
24
25 21
20 1818
15 1 10
10 7
5
0
Google Facebook Amazon Microsoft RCS GEDI Gruppo ItaliaOnline  Mediaset ~ Mondadori  Caltagirone iIMeteo
MediaGroup  Editoriale Editore
AVERAGE MONTHLY TIME SPENT ON WEBSITE BY VISITORS (JUNE 2017 — JUNE 2020)
(hh:mm:ss)
-3% O Jun.-2017
Se A% j A%
24:00:00 26:05:36 ® Jun.-2020
11:38:13
12:00:00 °
[ +61%
O
1:42:39 1:46:38 14 A9
. Y 0702 02827 VA4S 04825 0180 00943 01315
00000 | | | CO”M’I L) e (g% L @19% +3B3%@Y +43% gH  -34% g T g-33%
Google Facebook Amazon Microsoft RCS GEDI Gruppo ItaliaOnline  Mediaset ~ Mondadori  Caltagirone iIMeteo
MediaGroup  Editoriale Editore

In June 2020, 43 million
unique users connected to
the internet

In June 2020, a total amount
of 64 hours of surfing, on
average, per person per
month

Note: Since March 2018, the Audiweb system has
adopted a new methodology

Source: Agcom elaboration on Audweb'’s
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2.4: MEDIA INTERNET: ACTIVE USERS OF THE MAIN SOCIAL NETWORKS
MAIN SOCIAL NETWORKS USERS

JUNE 2017 — JUNE 2020

IN MILLIONS Quarterly change

(March 2020 — June 2020)

40

35.4 /0\0 36.9 'i Facebook -3.9% *
o O—

N
5] Instagram -3.6% *
247
5 . . ) o
0 179 o 43/0\0 18.6 m Linkedin 12.2% *
16.7 Pinterest +12.2% *
10.5
4

1310 0
10.0 O 100 2 Twitter 215% W
70 . 6.6 TikTok +205% A
48 :

o —o0—9 © 28 [E] Reddit 287%
1.1 0.

Jun.-2017 Jun.-2018 Jun.-2019 Sep.-2019 Dec.-2019 Mar.-2020 Jun.-2020

Source: Agcom elaboration on Audweb’s data (Nielsen)

Annual change
(June 2019 — June 2020)

+4.2% $

+8.4% *

+4.2% *
+59.9% *

33% W
+593% AN
47%
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4000

3000

2000

1000

0

REVENUES SINCE THE BEGINNING OF THE YEAR

MILLIONS OF €
3,468
m 1st half 2019 3.265
1st half 2020
1,733
1,483
781
694
. 511 >10° 379 . 043
us NO SU .
(Universal  (Non rientranti nel Domestic Crossboarder TOTAL

(In + Out)

Service)

Servizio Universale) (US + No US)

Parcel delivery
services

Mail services Q%%

Annual change
(1st half 2019 — 1st half 2020)

A 4 A

A 4

-31.1% +9.1% -5.8%
<>
Q%ﬁ Total

REVENUES BY SOURCE TYPE (%)

Mail services

1st HALF 2020

<S> Parcel delivery

N

o
e

services
Domestic no US 33.9%
multiple items US 24.8%
no US 72.4%
Domestic US
2.3% 0.6%
Domestic no Us ’
single items us - 11.1%
26.7%
Crossborder | "° us - ’
Crossborder services - 10.6% US | 0.3%
Other - 17.3%
Annual change
(1st Half 2019 — 1st Half 2020)
27.9% -32.4%  -18.3% -44.0% +16.9% -7.4%
Domestic  Domestic single Crossborder Other Domestic Crossborder

multiple items

items services




ON A YEARLY BASIS (12 months cumulative sum)
MILLIONS OF €

6,724 7,

6,265 6,398

6,896 Total

ON A QUARTERLY BASIS
MILLIONS OF €
1,703

1,591 1,619

1,626 Total
6,000 1,500
4,430 4,822 Total parcels 1067 1149 1,240 Total parcels
885 967
4,000 3,427 . ' 1,000 931 Domestic parcels
3,431  Domestic parcelsi
2,766 3,002 706 651 703 /e
2,838 2,649 . 647
2,144 563
: 2,572 . 637 636
2 000 o= 2,427 215623 2,073 Total mail 500 & 422 5 394
' i42 N EF o 1,392 Crossborder parcels EPZ L —0— o 386 Total mail
1’ﬁ3 1321 1,375 1,428 1223 Mail US 331 364 377 310 Crossborder parcels
! . T 224 Mail US
881 907 946 971 -850 MailnoUs 226 230 244 253 Ton Mol noUS
0 0
2015/16 2016/17 2017/18 2018/19 2019/20 2Q 2016 2Q 2017 2Q 2018 2Q 2019 2Q 2020
Change Change Change Change
(201572016 — 2019/2020) (2018/2019 — 2019/2020) (Q2 2016 — Q2 2020) (Q2 2019 — Q2 2020)
Total: +10.6% A -1.5% A 4 Total: +2.2% A -9.4% A 4
Mail services: -26.9% A 4 -19.4% A 4 Mail services: -45.4% A 4 -404% W
- Universal Service: -375% W -23.6% W - Universal Service: -53.5% A 4 -432% W
- No Universal Service: -35% W -125% W - No Universal Service: -28.2% \ 4 -359% W
Parcel delivery services: +40.7% A +89% A Parcel delivery services: +40.1% A +8.0% A
- Domestic: +60.0% A +143% A - Domestic: +65.3% A +20.6% A
- Crossborder: +8.5% A 26% ¥ - Crossborder: -3.8% A 4 -178% W




VOLUMES SINCE THE BEGINNING OF THE YEAR
MILLIONS OF UNITS

2000 1,883
1st half 2019
1st half 2020

1,042
1000 822

574
405 293
224
42 44

us NO Su

(Universal  (Non rientranti nel

Domestic Crossboarder TOTAL

Service)  Servizio Universale) (US + No US) (I + Ouy
. . Parcel delivery
DQ Mail services . $
7\ services

1,564

Annual change
(1st half 2019 — 1st half 2020)

\ 4 4 v

-24.1% +26.6% -16.9%
® Total
N2

VOLUMES BY SOURCE TYPE (%)
1st HALF 2020

Mail services < Parcel delivery
services
Domestic no US 60.4%
multiple items Us 25.5%
| noUs
Domestic US 0.4%
[¢) o (]
Domestic noUs | 0.3%
single items us 2.1%
13.1%
Crossborder | "© Us
Crossborder services I 4.3% US | 0.1%

Other l 7.4%

86.4%

Annual change
(1st Half 2019 — 1st Half 2020)

A 4 A 4 ) 4 A 4 4 ¥

-28.2% -42.2% -21.4% -30.3% +30.1% -27.1%

Domestic ~ Domestic single Crossborder Other Domestic Crossborder
multiple items items services




ON A YEARLY BASIS (12 months cumulative sum)

ON A QUARTERLY BASIS

MILLIONS OF UNITS MILLIONS OF UNITS
4,244
4,019 1018
4,000 ' 968 956 940
3,903 1,000 O\CL s
—\J
3,411 3,306 Total 929
' 3,221 862
836 Total
2,650 Total mail 801 746
2,093 2,081 532
29" 2029 >18 > >2 565 Total mail
2,000 1,810 500
1532 1,765  Mail no US ol
' 1,336 350 373 Mailno US
1192 304 280
—885  MailSU 139 192  Mail US
341 406 480 54_7 _—t 655 Total parcels 89 106 120 181 Total parcels
. —O— 3"—98 262 566  Domestic parcels o— 4‘8"78 —0 118 158 Domestic parcels
0 246 384 =0 o °) 90  Crossborder parcels 0 & —O 5 O— —0 23  Crossborder parcels
65 72 82 86 17 19 21 21
2015/16 2016/17 2017/18 2018/19 2019/20 2Q 2016 2Q 2017 2Q 2018 2Q 2019 2Q 2020
Change Change Change Change
(201572016 — 2019/2020) (2018/2019 — 2019/2020) (2Q 2016 — 2Q 2020) (2Q 2019 — 2Q 2020)

Total: -22.1% A 4 -12.3% A 4 Total: -26.7% A 4 -206% W
Mail services: -32.1% A 4 -17.7% A 4 Mail services: -39.2% A 4 -295% W
- Universal Service: 51.1% W -258% WV - Universal Service: -53.4% A 4 -316% W
- No Universal Service: -15.6% A 4 -13.0% A 4 - No Universal Service: -28.0% A 4 -284% W
Parcel delivery services: +922% A +19.7% A Parcel delivery services: +104.5% A +34.0% A
- Domestic: +104.6% A +22.4% A - Domestic: +119.0% A +20.6% A
- Crossborder: +39.0% A +5.0% A - Crossborder: +41.4% A +101% A




JUNE 2020

PARCEL DELIVERY SERVICES COURIERS
not included in Universal service

50

MAIL SERVICES
not included in Universal service

78,4

50

MAIL AND PARCEL DELIVERY
SERVICES
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Differences vs. June 2019
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MAIL SERVICES

PARCELS DELIVERY SERVICES

19.86
20.00 € 18.24
1.50 € 134 Mail US 16.79 16.70
123 1.38 .
114 15.50 Crossborder
1.08 parcels
1.00 €
0.80 10.05
0.73 0.73 0.76 9.3
O —O— O —(O 0.78 Average 10.00 € ~ 863
—O unit revenue 8.09 _
Average unit
. 276 revenue
0.50 € 0.48 Mail no US : 7.27 6.95 6.50 6.07 Domestic
' arcels
0.42 044 0.46 0.48 Y
0.00 € 0.00 €
2015/16 2016/17 2017/18 2018/19 2019/20 2015/16 2016/17 2017/18 2018/19 2019/20
Change Change Change Change
(2015/2016 — 2019/2020) (2018/2019 — 2019/2020) (2015/2016 — 2019/2020) (2018/2019 — 2019/2020)
A it : - 9 A 4 -9.19
Average unit revenue: +7.6% A -2.0% v verage unit revenue 26.8% 9.1% A 4
1S Crossborder parcels: -22.0% A4 -71.2% \ %
- Mail US: +27.8% A +29% A - Us: -25.6% \ 2 +3.2% A
- Mail no US: +144% A +06% A "o Us: 21.7% v 7-2% v
Domestic parcels: -21.8% A 4 -6.7% A 4
- Us: -2.2% v -6.4% \ %
- No US: -21.9% . % -6.7% A 4




4.1 PRICE: HARMONISED CONSUMER PRICE INDEX AND OTHER UTILITIES PRICE INDICES (2010=100) ) <>

175

165

155

145

135

125

15

105

95

85

75

65

GENERAL PRICE INDEX

W 1328

r 110.6

2016

2017

2018

2019

L 107.6
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2020

Regulated services -
local

General price index

Regulated services -
national

Agcom - ISA *

UTILITIES PRICE INDEX

175

171.1 Water
165
155
145
135 130.5 Train
126.9 Urban transport
25 0—0—0—0—0—p—0=0-e=H=0—B=6-0=0=0"" 126 wast
= 119.3
115 /(\ Power
= 110.6 General price index
105 M
95 94.0 Gas
85
75
70.1 Communications
65

Jun. Sep. Dec.Mar. Jun. Sep. Dec.Mar. Jun. Sep. Dec. Mar. Jun. Sep. Dec. Mar. Jun.
2016 2017 2018 2019 2020

Source: Agcom elaboration on data from Istat

ISA (Agcom summary price index):

General price index:

Regulated services - local:

Regulated services - national:

4-Year change Annual change

-13.1% WV
+2.9% A
+8.1% A
+0.7% A

-2.3%
-0.3%
+1.0%

+0.7%

A 4
A 4
A

A

(*) Note: The ISA («Indice Sintetico Agcom») price index includes postal services, services and devices for fixed and mobile
telephony, public TV license fee, pay TV, newspapers and magazines (for a total of 10 items).

4-Year change Annual change 4-Year change Annual change

Water (04.4.7:  +14.5% A +2.0% A Train 0737): +18.4% A  +2.9% A
Waste (04.4.2): +1.6% A -02% V¥ Urban transport 073211): +5.6% A +2.0% A
Power (04.5.7): +2.8% A -9.8% WV Communications ©08: -17.2% V% -3.0% ¥

Gas (04.5.2): -6.0% ¥ -13.5% ¥

(COICOP - Classification of Individual Consumption by Purpose)
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ECONOMICO
STATISTICO



4.2 PRICE: MOBILE AND FIXED TELEPHONY PRICE INDICES (2010=100) H >

FIXED TELEPHONY PRICE INDICES

MOBILE TELEPHONY PRICE INDICES

140 140
Access / basic
132.9
" M services 130
120 1113 Devices 120
110 & 110 110.6 Ceneralprice
. index
110.6 General price
100 index 100
90 90
80 80
73.8 Broadband/ W
70 internet 70 68.4 Services
60 60
50 50
40 40
30 30 30.3 Devices
Jun. Sep.Dec.Mar.Jun. Sep.Dec.Mar.Jun. Sep.Dec.Mar.Jun. Sep.Dec.Mar.Jun. Jun.Sep.Dec.Mar.Jun. Sep.Dec.Mar.Jun. Sep.Dec.Mar.Jun. Sep.Dec.Mar.Jun.
2016 2017 2018 2019 2020 2016 2017 2018 2019 2020
Source: Agcom elaboration on data from Istat
4-Year change Annual change 4-Year change Annual change
Access / basic services (08.3.0.7): +10.8% A +2.2% A Servces (083.0.2); -13.5% ¥ 3.0% WV
Devices (08.2.0.1): +16.3% A +10.7% Devices (082.02): -43.2% ¥ -10.1% ¥
Broadband / internet (08.3.0.3.0.07): -23.4% V¥ +0.1% A

(COICOP - Classification of Individual Consumption by Purpose) m
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4.3 PRICE: DAILY NEWSPAPERS, MAGALZINES, TV AND POSTAL SERVICES PRICE INDICES (2010=100)
POSTAL SERVICES PRICE INDEX

NEWSPAPERS, MAGALINES, TV PRICE INDICES
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W 140.4  Newspapers

126.8 PayTV
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110.6
] index

\W\J\O/O/\’\O—O"o\o——-o—o—o—m 107.7 Magazines
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164.6

Letters handling
services

139.2 Postal services

126.0 Other postal
o—o—o—o—o—o—o——o—O—O—O/o_o_o_o_o_0 services

Jun. Sep.Dec.Mar. Jun. Sep. Dec.Mar. Jun. Sep. Dec.Mar. Jun. Sep. Dec.Mar. Jun.

2016 2017 2018

Source: Agcom elaboration on data from Istat

2019

2020

General price

110.6 index

Newspapers (09.52.1.0):
Pay TV (09.4.23.0.02):

Magazines (09.52.2.0):

4-Year change

+7.4%
+5.4%

+0.7%

A
A
A

Annual change

+1.4% A
-0.5% ¥
+1.4% A

Postal services (08.1):
Letters handling services (08.1.0.1.0.00):

Other postal services (08.1.0.9.0.00):

(COICOP codes - Classification of Individual Consumption by Purpose)

4-Year change

+11.0% A
+18.7% A

+3.6% A

Annual change

+0.2% A

+0.5% A
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4.4 PRICE: INTERNATIONAL BENCHMARK

TLC — SERVICES AND EQUIPMENTS
(COICOP 08.2 - 08.3)

1-Year
change %

June 2019

June 2020

5-Year
change %

June 2015

June 2020

10-Year
change %

June 2010

June 2020
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Source: Agcom elaboration on data from Eurostat & >
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