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1.1 Total fixed access lines
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W Telecom Italia’s fixed access lines
B Other operators' fixed access lines
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Note: accesdinesinclude Telecont. { I fixéddlac@esdines fully unbundled SLY
VULA, DShaked WLRfiber and FWAines

~

Totalaccesdineshavedecreasedyy 510thousandunits over the last
twelve months

While TelecomL U | dcdesdifeshavedecreasedy 750thousandunits,
other operator€accesdineshaveincreasedoy about 240thousandunits

Over the lasfour years TelecorL { | dcdesdi@eshavedecreasedy 2.9
million units
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Difference vs. June 2014 (percentage points)

¢St SO2Y LGl t kasf@lenbélbvboS i & Kl NB
Cl & (i #gn8rkeCshare has reacheld.8% with a growth of0.9 pp (YoY)

Other operators have, as a whole, increased their market shafedypp
(YoY); the increase has been more evident for Fixed Wireless Access

(FWA) operators
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1.2 Alternative  operators 0Ofixed access lines

Lines [min] A 16 Market shares - June 2015 [%]
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Fiber ® ULL, Virtual ULL, SLU, VULA B Wholesale Line Rental ® Total Difference vs. June 2014 (percentage points)
L ]' M | l J
Telecom Italia's Network Access to Telecom ltalia's network
Accesdinesprovidedby other operatorshaveincreasedoy 240 thousand Wind is still the first alternative operator, but its market sharehasshown
units (YoY) adecreaseof 2.3 pp (YoY
A substantial part of this growth (190 thousand lines, of which 130 Cl a (0 #nSrkeQarecontinuesto growth (+0.8 pp Yoy
: . N . .
thousandare SLUand VULAInes)took placein the 1% half of 2015 The growth of other operatorOmarket share (+1.6 pp YoY is essentially
FWA lines have increasedby 120 thousand units (YoY),and represent dueto the increaseof the numberof FWAlines
around50%of the annualincrease
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1.3 Broadband fixed lines
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Broadbandineshaveincreasedy about440thousandunits YoY(+270
thousandin the 15t half 0f2015)

DSlineshavedecreasedy about210thousandunits (YoY
NGA lines have increaség 660thousandunits (YoY

Market shares - June 2015 [%]
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Difference vs. June 2014 (percentage points)

~

TeleconL U | makket§harehasreducedby 1.3 pp (YoY
Cl a i a%a@®R| TmarkstShareshaveincreasedby +0.7 and +0.5
pp, respectively

Thegrowth of other operator<Imarketshare(+0.6 pp) is essentiallydue to
the increasein the numberof FWAlines

7%y S\ AUTORITA PER LE
GARANZIE NELLE

COMUNICAZIONI

Servizieconomico Statisti



1.4 Broadband fixed lines by speed

Accessdinesby speedclasses Broadbandaccesdinestrend by speedclassegmin]
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Broadbandineswith speedx10 Mbpshaveincreasedoy 970thousandunits YoYnow accountingfor the 24.6% of broadband
lines (3.6 millionlineg
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1.5 NGA broadband fixed lines

NGA broadbandccessines[*1000] NGA broadbandinesasa share oftotal and broadbandines
1200 e [%] of total lines === [%] of broadband lines
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Atthe endof June2015 NGAlinesexceededL million units (+296 thousandin the 15t half of 2015
NGAlinesaccountfor more than 5% of total lines,andfor 7.3%of broadbandlines
More than 90% of NGAlinesare providedby Fastweband Telecomitalia
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1.6 Mobile subscribers
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Onayearlybasis mobilelineshavedecreasedy about2.7 million units
MNO<Qines have decreasedby 2.8 million units, whereasa + b hlifes
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haveincreasedoy 0.1 million units

MVNO<$linesaccountfor 7.6%of total lines
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Difference vs. June 2014 (percentage points)

g

TelecomL (i I farketS@arehasgrown by 0.3 pp (YoY)while+ 2 R F 2
marketsharehasdecreasedy -1.4 pp

Postea 2 0 A dné&afha@r a + b hraafket sharesshow an overallincrease
of 1.1 pp

Among MVNO operators, Poste Mobile holds a share of 52% (+4.8 pp),
whereas| & Ol Y 2rarketsBatebasdecreased-4.3 pp)
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Total linesby consumettype

1.7 Mobile subscribers by type of consumer

ResidentialSIM- June2015 [%] Business SIMJune2015 [%]
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Non residential SIMs (14.5 million at the end of June 2015 have
increasedon ayearlybasisby 0.6 thousandunits

ResidentialSIMs(78.7 million at the end of June2015 have decreased
by 3.2 million units (YoY)

Difference vs. June 2014 (percentage points)

~r

In the residentialg,egment,thg market sharesof the three main playersare
comparablex 2 R | T rAayk& sharehasreducedby 1.5 pp (YoY)

In the businesssegmentTelecomitalia confirmedits leadershipwith a market
shareof 58.1%

2 AV Ra&kKetsharehasincreasedy +0.3 pp (YoY)
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1.8 Mobile subscribers by type

of contract

. . 42.5 Postpaid SIM
Totallinesby contracttype Prepaid SIM —June 2015 [%] 20 4 - June 2015 [%)
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At the end of Q2 2015, prepaid SIMs reacidd2million units (78% of LY GKS LINBLI ARCABBY SYR: t 22 BNE 2@
total lines), with a decrease @f9 million YoY market sharehave increased (YoY)
Atthe end ofQ2 2015, postpaid SIMs reach&@million units (22% of Telecom ltalia leads the postpaid segment with a shak2d3%(+1.4pp
total lines), with a minimal increase ©0.2million YoY . 2, U T mdrketEh@réhas growrby 2.0pp, whilex 2 RIF T2 y S Qa
share haslecreased by2.2 pp
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1.9 Mobile data traffic

Datatraffic SIMswith data traffic by contracttype [%0]
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SIMswith datatraffic haveincreasedover the lastyearfrom 40.3to 45.8 million units, with agrowth rate of 13.7%
InJune2015, dataraffic showeda 48.7%increaseascomparedto June2014
SinceJune2011, thenumberof SIMswith datatraffic hasincreasedrom 26.1%to 49%o0f the overallcustomerbase
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2.1 Media: access to news

Platformsusedto accesghe news () Topwebsitesusedto accesshe news- 2015 Top newswebsites¢ June2015
(% ofpopulation)

Average time spent ol

Whsites % of web users News websites Active Reach (%) website by visitors
(hh:mm)
2010 2015 Repubblica 13.5 La Repubblica 39.4 00:22:31
TOTAL 98.3% 99.3% Google 8.8 Corriere della Sera 33.2 00:18:48
TV 96.8% 96.3% ANSA 8.4 TGCOM24 28.4 00:14:43
Radio 67.6% 67.6% Facebook 8.3 Quotidiano.net 22.2 00:09:19
- Corriere della Sera 6.3 Il Messaggero 211 00:10:18
Online 38.2% 54.1% TGCOM24 5.8 La Stampa.it 20.8 00:15:04
Newspapers 58.7% 50.4% Il Fatto Quotidiano 5.2 Citynews 20.4 00:12:02
(*) Data refer to the use of Internet in the laBidaysprior to the data collection Il Sole 24 Ore 4.2 Il Fatto Quotidiano 16.5 00:10:50
Youtube 3.4 Fanpage 15.1 00:17:27
Sourceprocessed by AGCOM based@ik Eurisko(2010) and SWG (2015) data Wikipedia 28 Quotidiani Espresso 13.6 00:14:10
Libero 2.6 ANSA 13.4 00:13:06
Huffington Post 2.1 Il Post 13.2 00:07:25
La Stampa 2.1 Il Sussidiario.net 13.0 00:03:22
Rai 2.0 Leggo 10.4 00:10:06
Twitter 1.7 Il Giornale 10.2 00:16:20

A _ P . Datado not include social media and browsers
Source! D/ haQd Stloz2tdafpBya 2y {2D Source! D/ haQ& St | Audidebdath @Wici201B)

~

In Italy, TVcontinuesto be the mainsourceof news

From2010to 2015 the percentageof populationusinglnternet asa sourceof information hasincreasedoy +12 pp
Themainonline newspapemusedfor newsis LaRepubblica

Amongnewswebsites web editionsof traditional newspapersavea higheraudiencethan digitalnative newssites

7oy S, AUTORITA PER LE 12 Servizibconomico Statisti
L COMUNICAZIONI




2.2 Media: TV audienceand newspapersodo sal

% Audience on average day — (2010 - June 2015) [%)] Newspaper®) a4 Jin82815[%]
41.3 —_—— A Total newspaper sales (June 2015) 40.0
40 40 3,426,858 ]
37.4 N :
\ 18.8 Difference vs. June 2014:
35 ——Mediaset 352 2:4% - Note:! D/ haQ& St 02ddth (A
32.2 They are monthly data based on 64
30 newspapersthe figuresmay not, therefore,
=1 g = be directly comparablewith data gathered
16 N P g g by AGCOMand publishedin the Annual
141 > WS . A ® Report which refers to the entire
— Altri : 5 S . I3 3 5 lati
- tri // E ; 2 7.0 3 2 3 3 newspaperpopulation
12 119 - W< 5 = g ~
= [ 3 £ S
. m— Sky+FoX S S =
2.2 461134 || 32
19 —/ /’)-{ .
-0.2 -0.1 -0.3 -0.4
1.0 15 - A - =
0 = —
o 05 W 01 w02  +04 w02 W ;
2010 2011 2012 2013 2014 giu-15
SourceAuditel ——Lla7 =——Discovery -1v Difference vs. June 2014 (percentage points)
* Includingthe audience oBwitchoveiMediaacquiredby Discoveryin 2013
Over the 201R015period, the audience of théwo mostimportant bSgalLl LISNE Q a%@dutedudtion¥dy2 6 S R
]E)Iaye;z(li;u aréd7 I\L:Ioe/zdlaset)asdecreasedmgn|f|cantly(by morethan 11 pp, GruppoEditorialef Q 9 & laiR&s\Mediagroupcurrently sharethe
rom 78.%% 1067.4%) leadershipof the market

From thebeginning of the yeathe audience oEmaller operatorfias
shown an increase df.8 pp
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2.3 Media: r adio and Internet audience

Radio:listenerson averageday (15t half of 2015 ) Internet: activereach(June2015)
Position Change ot . . Position Change or Active Average time spent on
1st half previus Radio station % share June 201 previus Parent* Reach* website by visitors
2015 year year (%) (hh:mm)

1 = (0) RTL1025 19.3 1 = (0)  Google 95.3 05:13

2 t (+1) RDS 100% Grandi Successi 13.6 2 = 0) Facebook 81.2 13:23

3 * (-1) RADIO DEEJAY 134 3 = 0) Microsoft 72.9 01:25

4 (+1) RADIO 105 13.1 4 1 (+1)  Banzai 59.3 00:21

5 1 (-1) RADIO ITALIA Solomusicaitalianal2.0 5 l (-1) IltaliaOnline** 59.0 01:19

6 = (00 RAIRADIO1 12.0 6 1 (+3)  WhatsApp 57.6 09:52

7 - (0) RAIRADIO 2 8.7 7 } (1)  Yahoo 55.6 00:48

8 = (0)  VIRGIN RADIO 6.7 8 1 (+2)  Amazon 55.0 00:39

9 = (0) RADIO 24 - IL SOLE 24 ORE 5.6 9 1 | (-2)  Wikimedia Foundation 53.7 00:19

10 1 (+2)  RADIO KISS KISS 5.3 10 1 | (-2) eBay 49.7 00:46

11 = (0) M20 4.9 11 = (0)  Gruppo Espresso 473 00:27

12 ! (-2)  RADIO CAPITAL 47 12 = (0)  RCS MediaGroup 44.0 00:27

13 = ) RADIO R101 4.5 13 t (+2)  Triboo 42.6 00:13

14 1 (+1) RAIRADIO 3 4.0 144 (1)  Mediaset 39.4 00:27

15 I (+1) RMC - RADIO MONTE CARLO 3.3 15 t (+1)  Seat Pagine Gialle 31.2 00:06

Sourcedatacollectedasa part of theRadioMonitorsurvey *Parent name of the ¢ S 6 & Marheatity. Parent = Active Reach(%): is the percentageof all active unigue persons
provides the Parentlevel information for a Brand or who visitedthe site or usedthe application
Channel
' Source Audiweb(June2014¢ June 2015)
Data show that RTL 10%Beps the leadingosition, followed byRDS and Google parent entity remains the leader with ab@%.3%of the active
RadioDeejay (belongintp the Espressgroup, owner also of M20 and reach
Radio Capital Themainportalsto webnavigation show the higher active reach
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3.1 Postal services and express couriers . revenues

Market shares inthe postalservices

Market sharesin the courier services

Revenues [min of euro] not includedin the Universal Services (2014)
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v 0 —r— = N
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Change in revenues - June 2014 / June 2015 -1 5
v

Difference vs. 2013 (percentage points)
SourceAGCOM- Annual report 2014

At the end of Q2 2015, overall revenues are about 3,035 million of ealbosit the same as in the previous year
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revenues §.5%)

¢ KS NBOSydzSa 27F O2560RIGNNE SKNIZRKOSNDT Qi K yWJ BKI2 S 12@mi)KS L2 adlkf & SNIJA «

s <> Bk 15 ServiziBconomico Statisti
COMUNICAZIONI




3.2 Postal services and express  couriers : volumes

Volumes Percentagevariation in volumes (June2014¢ June2015)

1200

W June 2014

Uni I Other Couri
1000 ® June 2015 n'v‘?rsa postal ou_rler
+20% A services . services
services
800
600 0 -16.7% -4.6% '
200 ‘-' +15.0%
0
-20% ¥
0
Universal Services Other postal services Courier services
In June2015 volumesof universalservicesamountto lessthan 1 billion units, showinga contractionof 16.7% YoY
Other postalserviceshaveshowna 4.6%decreasean volumesYoY
Asfor the courierservicessegment(136 million units from the beginningof the year), volumeshaveincreasedoy about 15% YoY
TS AUTORITA PER LE 16 ServiziBconomico Statisti

AGCOM COMUNICAZIONI















