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¢ŜƭŜŎƻƳ LǘŀƭƛŀΩǎ ƳŀǊƪŜǘ ǎƘŀǊŜ has fallen below 60%

CŀǎǘǿŜōΩǎmarket share has reached 10.8%, with a growth of 0.9pp (YoY)

Other operators have, as a whole, increased their market share by 0.8pp 
(YoY); the increase has been more evident for Fixed Wireless Access 
(FWA) operators

1.1 Total fixed access lines
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Note: accesslinesinclude Telecom LǘŀƭƛŀΩǎfixedaccesslines, fully unbundled, SLU, 
VULA, DSL naked, WLR, fiber and FWA lines

Total accesslineshavedecreasedby 510thousandunitsover the last 
twelvemonths

WhileTelecom LǘŀƭƛŀΩǎaccesslineshavedecreasedby 750thousandunits, 
other operatorsΩ accesslineshaveincreasedby about240thousandunits

Over the last four years, Telecom LǘŀƭƛŀΩǎaccesslineshavedecreasedby 2.9
million units
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1.2 Alternative operators ô fixed access lines
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Accesslinesprovidedby other operatorshaveincreasedby 240 thousand
units (YoY)

A substantial part of this growth (190 thousand lines, of which 130
thousandareSLUandVULAlines)took placein the 1st half of 2015

FWAlines have increasedby 120 thousand units (YoY),and represent
around50%of the annualincrease

Wind is still the first alternativeoperator,but its marketsharehasshown
a decreaseof 2.3 pp (YoY)

CŀǎǘǿŜōΩǎmarketsharecontinuesto growth (+0.8 pp YoY)

Thegrowth of other operatorsΩmarket share(+1.6 pp YoY) is essentially
dueto the increaseof the numberof FWAlines
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1.3 Broadband fixed lines

Broadband lineshaveincreasedby about440thousandunitsYoY(+270
thousandin the 1st half of 2015) 

DSL lineshavedecreasedby about210 thousandunits (YoY)

NGA lines have increased by 660thousandunits (YoY)

TelecomLǘŀƭƛŀΩǎmarketsharehasreducedby 1.3 pp (YoY)

CŀǎǘǿŜōΩǎand±ƻŘŀŦƻƴŜΩǎmarket shareshave increasedby +0.7 and +0.5
pp, respectively

Thegrowth of other operatorsΩmarketshare(+0.6 pp) is essentiallydue to
the increasein the numberof FWAlines
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1.4 Broadband fixed lines by speed

Broadbandlineswith speedҗ10Mbpshaveincreasedby 970thousandunitsYoY, now accountingfor the 24.6%of broadband
lines(3.6 million lines)
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Broadband accesslinestrend by speedclasses[mln] Access linesby speedclasses



1.5 NGA broadband fixed lines

At the endof June2015, NGAlinesexceeded1 million units (+296 thousandin the 1st half of 2015)

NGAlinesaccountfor morethan 5%of total lines,andfor 7.3%of broadbandlines

More than 90%of NGAlinesareprovidedby FastwebandTelecomItalia
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NGA broadband accesslines[*1000] NGA broadband linesasa share of total and broadband lines



1.6 Mobile subscribers
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TelecomLǘŀƭƛŀΩǎmarket sharehasgrown by 0.3 pp (YoY),while±ƻŘŀŦƻƴŜΩǎ
marketsharehasdecreasedby -1.4 pp

PosteaƻōƛƭŜΩǎand othera±bhǎΩmarket sharesshow an overall increase
of 1.1 pp

Among MVNO operators, PosteMobile holds a share of 52% (+4.8 pp),
whereas[ȅŎŀƳƻōƛƭŜΩǎmarketsharehasdecreased(-4.3 pp)

MVNO= Virtual Operators
MNO= Network Operators

Market shares ςJune2015 [%] MVNO distribution
June2015 [%]

Ona yearlybasis, mobilelineshavedecreasedby about2.7 million units

MNOsΩlines havedecreasedby 2.8 million units, whereasa±bhΩǎlines
haveincreasedby 0.1 million units

MVNOsΩlinesaccountfor 7.6%of total lines

Lines [mln]
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1.7 Mobile subscribers by type of consumer

Non residential SIMs (14.5 million at the end of June 2015) have
increasedon a yearlybasisby 0.6 thousandunits

ResidentialSIMs(78.7 million at the end of June2015) havedecreased
by 3.2 million units (YoY)

In the residentialsegment,the market sharesof the three main playersare
comparable;±ƻŘŀŦƻƴŜΩǎmarketsharehasreducedby 1.5 pp (YoY)

In the businesssegmentTelecomItaliaconfirmedits leadershipwith a market
shareof 58.1%

²ƛƴŘΩǎmarketsharehasincreasedby +0.3 pp (YoY)
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ResidentialSIM - June2015 [%] Business SIM - June2015 [%]Total linesby consumer type



1.8 Mobile subscribers by type of contract

At the end of Q2 2015, prepaid SIMs reached 74.2 million units (78% of 
total lines), with a decrease of 2.9million YoY

At the end of Q2 2015, postpaid SIMs reached 19million units (22% of 
total lines), with a minimal increase of +0.2million YoY

Lƴ ǘƘŜ ǇǊŜǇŀƛŘ ǎŜƎƳŜƴǘΣ ²ƛƴŘΩǎ ό+0.5ǇǇύ ŀƴŘ tƻǎǘŜ aƻōƛƭŜΩǎ ό+0.7pp) 
market shares have increased (YoY)

Telecom Italia leads the postpaid segment with a share of 42.5%(+1.4pp 
¸ƻ¸ύΤ IоDΩǎ market share has grown by 2.0pp, while ±ƻŘŀŦƻƴŜΩǎ ƳŀǊƪŜǘ 
share has decreased by -2.2pp
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Total linesby contract type
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1.9 Mobile data traffic
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SIMswith data traffic haveincreasedover the last yearfrom 40.3to 45.8million units, with a growth rate of 13.7%

In June2015, data traffic showeda 48.7%increaseascomparedto June2014 

SinceJune2011, the numberof SIMswith data traffic hasincreasedfrom 26.1% to 49%of the overallcustomerbase

Data traffic SIMswith data traffic by contract type [%]
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According to European Commission definitions (CoCom):
Type 1: άŘŜŘƛŎŀǘŜŘ Řŀǘŀ ǎǳōǎŎǊƛǇǘƛƻƴǎ ŦƻǊ ŀŘŘ-ƻƴ Řŀǘŀ ǇŀŎƪŀƎŜ ǘƻ ŀ ǾƻƛŎŜ ǎŜǊǾƛŎŜ ǊŜǉǳƛǊƛƴƎ ŀƴ ŀŘŘƛǘƛƻƴŀƭ ǎǳōǎŎǊƛǇǘƛƻƴέ
Type 2: άŘŜŘƛŎŀǘŜŘ Řŀǘŀ ǎǳōǎŎǊƛǇǘƛƻƴǎ ŦƻǊ ǎǘŀƴŘ-ŀƭƻƴŜ ǎŜǊǾƛŎŜǎέ
Type 3: άŀŎǘǳŀƭ ǳǎŀƎŜ ƻŦ ǎǘŀƴŘŀǊŘ ƳƻōƛƭŜ ǎǳōǎŎǊƛǇǘƛƻƴǎέ



2.1 Media: access to news
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In Italy,TVcontinuesto be the mainsourceof news

From2010to 2015, the percentageof populationusingInternet asa sourceof informationhasincreasedby +12pp

Themainonlinenewspaperusedfor newsisLaRepubblica

Amongnewswebsites, webeditionsof traditional newspapershavea higheraudiencethan digital-nativenewssites

Top news websitesςJune2015Top websitesusedto accessthe news - 2015
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Platformsusedto accessthe news
(% of population)

2010 2015

TOTAL 98.3% 99.3%

TV 96.8% 96.3%

Radio 67.6% 67.6%

Online 38.2% 54.1%

Newspapers 58.7% 50.4%

Data refer to the use of Internet in the last 7 days prior to the data collection(*)

(*)

Source: processed by AGCOM  based on GfkEurisko(2010) and SWG (2015) data

Source: !D/haΩǎ ŜƭŀōƻǊŀǘƛƻƴǎ ƻƴ {²D data (2015) 
Data do not include social media and browsers 

Source: !D/haΩǎ ŜƭŀōƻǊŀǘƛƻƴǎ ƻƴ Audiwebdata (June 2015) 

Wbsites % of web users

Repubblica 13.5

Google 8.8

ANSA 8.4

Facebook 8.3

Corriere della Sera 6.3

TGCOM24 5.8

Il Fatto Quotidiano 5.2

Il Sole 24 Ore 4.2

Youtube 3.4

Wikipedia 2.8

Libero 2.6

Huffington Post 2.1

La Stampa 2.1

Rai 2.0

Twitter 1.7

News websites Active Reach (%)

Average time spent on 

website by visitors 

(hh:mm)

La Repubblica 39.4 00:22:31

Corriere della Sera 33.2 00:18:48

TGCOM24 28.4 00:14:43

Quotidiano.net 22.2 00:09:19

Il Messaggero 21.1 00:10:18

La Stampa.it 20.8 00:15:04

Citynews 20.4 00:12:02

Il Fatto Quotidiano 16.5 00:10:50

Fanpage 15.1 00:17:27

Quotidiani Espresso 13.6 00:14:10

ANSA 13.4 00:13:06

Il Post 13.2 00:07:25

Il Sussidiario.net 13.0 00:03:22

Leggo 10.4 00:10:06

Il Giornale 10.2 00:16:20



2.2 Media: TV audience and newspapersô sales
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Over the 2010-2015 period, the audience of the two most important
players(Rai and Mediaset) hasdecreasedsignificantly(by more than 11pp, 
from 78.7% to 67.4%) 

From the beginning of the year the audience of smaller operators has 
shown an increase of 1.8pp

bŜǿǎǇŀǇŜǊǎΩ ǎŀƭŜǎ ǎƘƻǿŜŘ a 9.4%reduction YoY

GruppoEditorialeƭΩ9ǎǇǊŜǎǎƻand RcsMediagroupcurrently share the 
leadership of the market
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* Includingthe audience of SwitchoverMedia acquiredby Discoveryin 2013

Source: Auditel
*

NewspapersΩ ǎŀƭŜǎ ςJune2015[%]

Note: !D/haΩǎ ŜƭŀōƻǊŀǘƛƻƴǎ ƻƴ !5{ data

They are monthly data based on 64
newspapers; the figuresmaynot, therefore,
be directly comparablewith data gathered
by AGCOMand published in the Annual
Report which refers to the entire
newspaperspopulation



2.3 Media: r adio and Internet audience
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*Parent: name of the ǿŜōǎƛǘŜΩǎparent entity. Parent
provides the Parent-level information for a Brand or
Channel

** Active Reach(%): is the percentageof all active unique persons
who visitedthe siteor usedthe application.

Internet: activereach(June2015) 

Source: Audiweb(June2014 ςJune 2015)

Data show that RTL 102.5 keeps the leading position, followed by RDS and 
Radio Deejay (belonging to the Espresso group, owner also of M2O and 
Radio Capital)

Google parent entity remains the leader with about 95.3%of the active 
reach

The main portals to web navigation show the higher active reach

Radio: listeners on averageday (1st half of 2015 )

Source: data collectedasa part of the RadioMonitorsurvey

Position 

June 2015

Change on 

previus 

year

Parent*

Active 

Reach**         

(%) 

Average time spent on 

website by visitors 

(hh:mm)

1 (0) Google 95.3 05:13

2 (0) Facebook 81.2 13:23

3 (0) Microsoft 72.9 01:25

4 (+1) Banzai 59.3 00:21

5 (-1) ItaliaOnline*** 59.0 01:19

6 (+3) WhatsApp 57.6 09:52

7 (-1) Yahoo 55.6 00:48

8 (+2) Amazon 55.0 00:39

9 (-2) Wikimedia Foundation 53.7 00:19

10 (-2) eBay 49.7 00:46

11 (0) Gruppo Espresso 47.3 00:27

12 (0) RCS MediaGroup 44.0 00:27

13 (+2) Triboo 42.6 00:13

14 (-1) Mediaset 39.4 00:27

15 (+1) Seat Pagine Gialle 31.2 00:06

Position 

1st half 

2015

Change on 

previus 

year

Radio station % share

1 (0) RTL 102.5 19.3

2 (+1) RDS 100% Grandi Successi 13.6

3 (-1) RADIO DEEJAY 13.4

4 (+1) RADIO 105 13.1

5 (-1) RADIO ITALIA Solomusicaitaliana12.0

6 (0) RAI RADIO 1 12.0

7 (0) RAI RADIO 2 8.7

8 (0) VIRGIN RADIO 6.7

9 (0) RADIO 24 - IL SOLE 24 ORE 5.6

10 (+2) RADIO KISS KISS 5.3

11 (0) M2O 4.9

12 (-2) RADIO CAPITAL 4.7

13 (0) RADIO R101 4.5

14 (+1) RAI RADIO 3 4.0

15 (+1) RMC - RADIO MONTE CARLO 3.3



3.1 Postal services and express couriers : revenues
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At the end of Q2 2015, overall revenues are about 3,035 million of euros, about the same as in the previous year

¸ƻ¸Σ Ǉƻǎǘŀƭ ǎŜǊǾƛŎŜǎΩ ƳŀǊƪŜǘ Ƙŀǎ ǎƘƻǿƴ ŀ ŘŜŎƭƛƴŜ ƛƴ ǊŜǾŜƴǳŜǎ ό5.2%ύΣ ǿƘŜǊŜŀǎ ǘƘŜ ŎƻǳǊƛŜǊ ǎŜǊǾƛŎŜǎΩ ƳŀǊƪŜǘ Ƙŀǎ ǎƘƻǿƴ ŀ ƎǊƻǿǘƘ ƛƴ 
revenues (6.5%)

¢ƘŜ ǊŜǾŜƴǳŜǎ ƻŦ ŎƻǳǊƛŜǊ ǎŜǊǾƛŎŜǎΩ ƳŀǊƪŜǘ ό1,569 mln)ŀǊŜ ƘƛƎƘŜǊ ǘƘŀƴ ǘƘƻǎŜ ƻŦ ǘƘŜ Ǉƻǎǘŀƭ ǎŜǊǾƛŎŜǎΩ ƳŀǊƪŜǘ ό1,466 mln)
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Market shares in the postal services 
not included in the Universal Services 

(2014) 

Market shares in the courier services
(2014) 

Source: AGCOM  - Annual report 2014



3.2 Postal services and express couriers : volumes
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Percentagevariation in volumes (June2014 ςJune2015)Volumes
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In June2015, volumesof universalservicesamountto lessthan 1 billion units, showinga contractionof 16.7%YoY

Otherpostalserviceshaveshowna 4.6%decreasein volumesYoY

Asfor the courierservicessegment(136million units from the beginningof the year), volumeshaveincreasedby about15%YoY










